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JUST OUT! THE 


it's an all-'round camping vehicle...hardtop 
pickup...open air roadster...all in one! 


INTERNATIONAL brings you a whole new idea in 
low-cost transportation — the Scout! It’s an all- 
purpose vehicle only 67 inches high on a 100-inch 


wheelbase, a snug little runabout that... ee . 
+ seats three people in comfort, fate fee eat aoe | Sine Geant nit the we of 
e carries sizeable loads in a 5-ft. pickup body, that’s fun to drive for business or you a sporty roadster for any kind 
e has fold-down windshield, removable cab top, for pleasure. of outdoor activity. 

e has new INTERNATIONAL 4-cyl. 90 hp. engine, 

® gives you all-wheel-drive or rear-wheel-drive. 


The Scout is INTERNATIONAL-built and serviced 
—nation-wide. See your Scout Dealer now! 


Hit the Trail to Low-Cost 


Transportation with the acout ge Same Scout stripped for action. Same Scout converted to deliv- 
® Take off the door glass, remove ery use with optional full-length 


international Harvester Company, Chicago + Motor Trucks » Crawler Tractors > Construction doors, fold down the windshield for Travel-Top, complete with side and 
Equipment + McCormick® Farm Equipment and Farmall® Tractors rough jobs, tough country. rear windows and lift gate. 
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Best way 


to start @.3 
the day a7 


...a hearty 
breakfast 




















(made with Aunt Jemima Pancake Mix!) 


Start your campers off with a wholesome tasty 
meal— pancakes! Low in cost, so easy to prepare, 
pancakes are the camp director’s and 

dietician’s answer to quality conscious budget 
control. And Aunt Jemima has made a business 
of preparing the finest, simplest pancake mix 

for homes, restaurants . . . and camps. 

For individual servings, ask for Aunt Jemima’s 
Pancake Mix Portion Packs. Each pack makes one 
complete serving, permits menu variation and 
accurate cost control. Great for overnight trips! 
Serve delicious pancakes, and serve the brand 
known best for generations—Aunt Jemima. 

Your campers will know the difference— 

and so will you! 


Institutional Sales Department 
THE QUAKER OATS COMPANY 
Merchandise Mart, Chicago 54, Illinois 


PANCAKE MIX 


AFFLES, TOO! 
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Racial Integration Pays—Financially and in 
Camp Growth 
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_ At Prices You'll Like! 


Kenneth B. Webb 


Stop Insects from Spoiling Your Campers’ 
Outdoor Fun 


Taste, Touch, Smell All Add to Nature Study 


Prevent Accidents at Camp 


Val E. Weyl 
David S. Marx 
Grace Ellen Stiles 


A Summer Annual Offers Program, 


Promotion Aids Harold Hainfeld 


Outdoor Cooking Can Be Fun 
and Nourishing i 


Dishwashing Machine Information Round-up 


Portable All-Purpose Help Campers Discover Enduring Basic Values 


Bench Model M1222 
$485.00 
BIGGER . . . Does 


Floor Model MF1222 
$530.00 


double the work of any 
other machine its size! 
VERSATILE .. . 9 varic 
speeds, interchangeab.. 


te Same features as 
. Model M1222 


- . Available with casters, too. 


Mary Louise Moseley 


Program Depth Gained Through Spiritual Values 
David Dunbar 


Characteristics of Successful Camp Counselors 


without stopping ! 

SET IT... FORGET IT 
. - - Automatic timer 
stops automatically ! 
COMPLETE . . . Mixer 
unit, 22 qt. cap. bowl, 
with beaterand whip. 


Floor Model MPF1222 
$475 


Some features as 
Model MP1222 


Available with casters, too. 


> ee 


Model E240 
-00 
Galvanized 


D MACHIN Ds 


SORIA OLIGO ION ct aS 


Portable Pizza Model 
MP1222 — 
$430.00 

MAMMOTH...35 Ib. cap. 


. UNIQUE...First and only 


pizza mixer, especially 
esigned to mix heavy 
izza and bread dough. 


i overload protection. 
> COMPLETE . . . Mixer unit, 
bowl and dough hook 


ORR. 
ee : ay 


SS 
a 


Model EIA 
$32.00 
Galvanized 


In various sizes and heights Gal. and Stainless . . . 


mobilizes mixers, 


scales, mea 


RS a eS 
SS eR 


choppers, slicing machines 3 


Saco ke ae i 


IRS URE CS ME SRS Ee eS 
Prices slightly higher in the West and Canada 


Your Biggest Mixer Buys! 


UNIVERSAL “| 


INDUSTRIES 


DEPT. I. 87 FELLSWAY, SOMERVILLE, MASS. 


CANADIAN DISTRIBUTOR; 
CROWN ELECTRICAL MFG., LTD., BRANTFORD, ONTARIO 


$41.50 iS 

Galwanized ©. 
Pah. 

2 ~~ 





Stephen Golburgh and James F. Penney 


East Side, West Side, All Around the Town 


Just A Beginning 
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Edward W. Remington 
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serve it hot...or serve it cold... 
Sexton Tea is qua/itea/ 


a Sexton Luxury Tea steaming hand. The only beverage you can 
ot... it’s got the inimitable Dar- _ serve for less cost is plain water! 
ling aroma, taste and clarity that 

tal tea drinkers demand. Or serve 

éxton’s special ice tea blend . . . its 

wor holds, through more ice than 

ou can put in the glass. 


Tea drinkers are a discriminating : Ju i; 

ted. They will recognize . . . and Quality 

ppreciate . . . and want more of JOHN SEXTON & CO. 

xton qualitea. Keep plenty on Serving the volume feeding market since 1883 


© 1961. 
John Sexton & Co. 
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WEBB TENTS 


ARE A 
LASTING 
INVESTMENT 





The New WEBB Indian Tipi is copied from 
a real Sioux Indian pattern and is con- 
sidered the most authentic commercially 
made tipi on the market. Made in 4 
sizes 12’ to 20’ diameter. 


LATEST DESIGN 
CABIN TENTS 


A real Walk-in tent with 100% head 
room, Large screened windows and Zip- 
pered door on both canvas and screen. 


WALL TENTS 


Extra high side walls, heavily rein- 
forced seams, laced corners and over- 
lapping door flaps. 


UMBRELLA TENTS 


Large interior with two windows and 
zipper closing on both canvas and 
screen doors. | 


HIKE TENTS 


Simple to erect—easy to pack for 
hikers who like to travel light. 





All WEBB tents are made with the finest ma- 
terial and workmanship to insure long satisfac- 
tory service. Latest material developments in- 
clude Aluminum Coated Tent Flies to reflect 
summer heat and a new light weight HYPALON* 
synthetic rubber coated Nylon for indefinite 
mildew resistance. 


for descriptive folder write to 
Dept. WBG 









MANUFACTURING CO. 
2945 N. 4th St. Phila. 33, Pa. 
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LETTERS FROM READERS 


Author Comments 

It was with extreme disappointment 
and embarrassment that I read your 
poorly edited version of my article on 
Counselor Report Forms, which ap- 
peared in the February issue. The ar- 
ticle was written about, and with the 
express purpose of explaining and 
elaborating on the use of a report 
form which you did not even print! 
The reverse side of the form which 
was printed was designed merely to 
give the parents a quick picture of 
attitude and performance of their 
child in various skill areas. I would 
greatly appreciate your printing of the 
front side of the form — the “meat” 
of the report and take note of the 
following: 

It was not my desire to indicate, as 





you printed, that the form had the 
disadvantage of “not encouraging 
counselors to delve deeply into camp- 
ers’ problems and determine the cause 
of the difficulty.” I had stressed that 
we were not a therapy camp and, 
therefore, did not utilize items which 
would take us to unwarranted depths 
of analysis. Our supervision, however, 
was not designed to treat symptoms. 
Thus, an essay section was included 
in each report to elaborate on_ the 
personality inventory. 

Dr. Fred G. Gordon 

Minneapolis, Minn. 


Readers will wish to refer to Dr. 
Gordon’s article on page 19 of the 
February issue as they study the form 
reproduced below.—-Ed. 





Name 
Age Grade Counselor 





Wks. Reported on Number Wks. at Camp 


No, in group 








(Directicns: Sections I & II place x in appropriate box. Section 
III place x for response to Coun., * for reaction with mates.) 





LEADERSHIP 


Poor Follower___ Good Foll Both F & L Good L Poor L 





MENTAL RESPONSE Appears to be much 
slower than most 


Not exceptionally 
slow or quick 


Appears to be much 
quicker than most___ 








PHYSICAL Slow. Should receive Progressing as Exceptionally well 
COORDINATION special attention _ expected for age coordinated __ 
RELATION Not well-liked Mates indifferent Accepted __ Well-liked 
WITH MATES (if so, WHY?) (if so, WHY?) ___ 





RELATION WITH 


Excessively demanding _, demanding__. 


Healthy give & take between 




















CCUNSFLOR counselor & camper__. Distant from counselor__. 

COUNSELOR'S How do you feel about this camper? Burden__ Requires much attention 

RFLATICN WITH but not a burden I rely on him__ I tend to overlook him_ I tend 

CAMPER to favor him___ T enjoy having him in group___I don't enjoy having 
him in group‘ Other: 

TEMPERAMENT & Shy Tends toward Very outgoing Hostile Irate 

DISPOSITION retiring _self-assuredness___ aggressive =s—s«Fearful_-Other___ 
exuterant _, vivacious ___, Happy-go-lucky___ 

INDEPENDENCE- Excessively Gen. more dep. happy Gen. more indep. Excessively 

DEPENDENCE dependent__ than indep.__—s medium____ than dep. indep. 

SUGGESTIONS & Takes it poorly, reacts by: Takes it 





personal satisfacticn? 


CRITICISM retiring aggression___ crying___ sulking _—~Other__—s—swwedl)_ 
RESPONSIBILITY Excessively Moderately Very 
irresponsible responsitle responsible 


Is responsibility consistent, or does it vary with degree of 





OTHER STRONG POINTS: 
Others 


Humorous _- Good voice _—- Plays musical instrument___ 
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BOOKS FOR CAMPING 


EQUIPMENT AND SUPPLIES FOR ATH- 
LETICS, PHYSICAL EDUCATION AND 
RECREATION, The Athletic Institute, 
Rm. 805, Merchandise Mart, Chica- 
go 54 or the AAHPER, 1201 16th 
St. N.W., Washington 6, D.C. 1960. 
$2.50. 

A practical guide to sound practice 
in the purchase and use of equipment 
and supplies for these programs. 


UNDERSTANDING JUVENILE DELIN- 
QUENCY, by Lee R. Steiner, Chilton 
Co., 56th and Chestnut, Philadelphia 
39. 1960. $3.95. 

A frank, hard-hitting book in 
which the author presents new ap- 
proaches to the problem. 


from SEIDEL 


8 NEW TRAIL PACKETS’ 


INDIVIDUAL AND TEAM SPORTS FOR 
GIRLS AND WOMEN, by Maryhelen 
Vannier and Hally Beth Poindexter, 
W. B. Saunders Co., W. Washington 
Square, Philadelphia 5, 1960. $6.50. 

Comprehensive text on the organi- 
zation and teaching of women’s 
sports. 


OPERATION NEW YoRK, Board of Ed- 
ucation of the City of New York, 
130 W. 55th St., New York 19, 1960. 
$1.00. 

Suggestions for using the natural 
environment of a city in teaching 
conservation and nature study. 


A SAILING MANUAL, by Stephen 
Storm, Burgess Publishing Co., 426 
S. 6th St., Minneapolis 15, 1/960. 
$1.50. 

Basic instructions in sailing tech- 
niques slanted to young sailors. 


the Original and 


Only Genuine Trail Packets 


f Even better out-of-camp meals now! And as always, 


Celeb am eLbr) Quam ocean (ersl-warlimeymmirhuerar- tele Milt aulnloyee 


Nearly 50 different Trail Packets to choose from! 


12 NEW MEAL UNIT MENUS — enough variety 


for a minimum of 4 days provisions 


Each kit contains sufficient individual Trail Packets 


to make a complete 3-course meal for four campers. « 
Kits weigh less than three pounds on the average. 


Increasingly popular for easier out-of-camp 


meal planning, . . easier issue from commissary 


easier packing on the trail. 


MANY CONVENIENT SPECIALTIES FOR CAMP FOOD 
SERVICE ... Send for your Trail Packet Guide... 

‘\, Seidel’s Product Resumé. . . 1961 Portion Control 
» Tables. Samples gladly sent to Camp Directors 

> and Food Service Supervisors. 


RE BE REGIE AI RS BRN HEREC ON ante canes cant nit edits: eee an ltr 


CAMPING MAGAZINE 


. FolalliieMe.@. a) erlatel <> 


BACKYARD BOUNCING, by Rich Har- 
ris, Nissen Trampoline Co., 215 A 
Ave. N.W., Cedar Rapids, Iowa, 
1960. $1.00. 

Techniques of simple and more ad- 
vanced rebound tumbling stunts. 


A CRITICAL INDEX OF FILMS AND 
FILMSTRIPS IN CONSERVATION, Audio- 
Visual Department, The Conservation 
Foundation, 30 E. 40th St., New 
York, 1960. Free. 

Alphabetical listing and descrip- 
tion of selected films on conservation. 


CAMPGROUND GUIDES, Circle c-h Pub- 
lication, Box 483, Littleton, Colo. 
$1.00 each. 

Series of guides to campsites and 
facilities of American National For- 
ests. Current guides include Pike Na- 
tional Forest, Arapaho National For- 
est and Roosevelt National Forest. 








Beef ‘n Gravy 
with Noodles 
Chicken Noodle Dinner 
with Vegetables 


Gi sYorac) (oh (-Mlariiolsimmaticlellate 


WFolliitoMlariiclsimatlelollare 
Buttermilk Pancake Mix 
Carrot Slices 
Green Beans 


a 


np Paina Cia 





trail packets 
a Seidel development that 
revolutionized out-of-camp feeding 


AD. SEIDEL & SON INC. 


2323 Pratt Bivd., Elk Grove Village, Ill. (Suburban Chicago) 


Eastern Office: 42 Lispenard St., New York 13 








Some camps have 
achieved a considerable 

















812 Jersey Ave., Jersey City 2, N. J. For descriptive literature and/or 
National Member American Camping Association appointment with your Gumpert camp 


measure of fame just 
for their baked goods 
You can, too, without 
spending a penny more 
for the cakes and pies you bake. Prob- 
ably less, as a matter of fact 

The first step is to bring the 
Gumpert man into your kitchen. Be 
»y,*< skeptical. Demand proof. You’ll be 
ee amazed at the delicious results he will 
——oS get with Gumpert muffin, biscuit and 
{€.. - me “4 cake mixes; icing bases and pie fillings. 
AY -J And you’!] note how easy these products 
s . : are to use... how much time and work 
they can save you. 

You can’t get them from local 
wholesale sources but you can directly 
from Gumpert... in containers and 
quantities most economical for your 
Camp Department camp, whether you bake for a large or 
S$. Gumpert Company, Inc. small group 

CHICAGO * SAN FRANCISCO * HOUSTON * TORONTO * VANCOUVER * WINNIPEG | Yrepresentative, please write to us. 
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—Camp Timberlake photo by Mary Melvin 





Racial Integration Pays — 


Financially and In Camp Growth 


AMP directors remark with mis- 
taken candor, “I’d like to do 
what you’ve done (taking Negroes at 
camp) but I don’t have the courage.” 
It doesn’t take courage, really, it just 
takes a shrewd appraisal of what par- 
ents really want. All it takes is know- 
ing the truth, which can set one free 
from many groundless fears. 

The majority of agency-sponsored 
camps have long been integrated and 
with no world-shaking disasters. The 
principal fear on the part of owners 


CAMPING MAGAZINE 


By Kenneth B. Webb 
Farm and Wildnerness Camps 
Wood Stock, Vt. 


of private camps, and one to which 
the other fears are generally a corol- 
lary, is that camp parents will object; 
that they will, in fact, withdraw their 
children and thus bring financial ruin 
to the camp. 

The experience of private camps 
which have accepted Negroes shows 
that the fear of financial troubles has 
little foundation. The 12 or 15 in- 
tegrated private camps over the coun- 
try seem to be booming. The half- 
dozen known personally to the writer 


have waiting lists; they are overflow- 
ing with campers; they are filled to 
and sometimes beyond capacity — a 
situation not always enjoyed by all 
the old-line camps which have “play- 
ed it safe” in regard to integration. 

The truth, which should free us 
from fear of this issue, is that in 
general parents who can afford a pri- 
vate camp are educated people, 
people aware of trends; more often 
than not, concerned people, deeply 
troubled by the impression our coun- 


9 








try is making abroad. Realizing that 
we cannot remain the leading power 
if we are not a democracy in the full 
sense, intelligent parents covet for 
their children the chance to know 
fine youngsters of other races, espe- 
cially Negroes. They realize there are 
Negro children of cultural and moral 
standards like their own, children 
their own should know. But they are 
completely unable to make the neces- 
sary contacts to bring about such as- 
sociation for their offspring. Conse- 
quently they are deeply grateful when 
a camp in which they have confidence 
uses its professional resources to lo- 
cate Negro children and to include 
them in a natural way in their groups. 
This can be done for campers of all 
ages with no discussion of “differ- 
ences.” Many parents are so eager 
for this experience for their children 
that they will gladly help pay the 
tuition for any Negro youngsters 
who have to be helped financially. 

Apropos of this, we were asked 
many years ago by one of the en- 
rollment agencies if we would accept 
several fine Negro children whose 
parents could not find for them else- 
where the sort of varied camp offer- 
ing they wanted. Just as we feel that 
a camp cannot be Christian which 
calls itself “Christian” in the sense 
of refusing Jewish children, so we 
felt that as Quakers we could not fail 
to act on the Christian principle that 
all human beings are equally precious 
in the sight of God. 

The form letter we finally decided 
to send to our parents explaining 
what we had done resulted in 10 can- 


“Integration has led not to 


themselves believed in deeply. The 
degree of loyalty among the people 
attracted to the camps by this one 
action has been a joy ever since— 
and the true strength of the camps. 

Our camps have long set aside an 
item in their operational budget to 
provide modest “scholarships” to as- 
sist campers who by reason of per- 
sonality or differing economic status 
or racial group would give greater 
diversity to the camper group. Na- 
turally this has sometimes been a 
struggle to maintain, and in talking 
with a group of parents who had re- 
marked that they valued our camps 
as a unique environment for their 
children, I told them of the budgetary 
item that helped make this variety 
possible. They were excited, wanted 
immediately to share in building this 
fund, and felt that other parents 
would wish to do so too. 

The result was an annual letter to 
parents we feel might be in a posi- 
tion to contribute. Each year the let- 
ter brings in several thousand dollars 
to add to our own limited resources 
for this purpose. The fund is now 
set up as a small foundation incor- 
porated under the laws of Vermont 
so that contributions to it may be 
tax-deductible. It is administered by 
a committee to allocate funds in ac- 
cordance with stated criteria. 

All this has led to a very happy 
situation in parent relations. It has 
brought us many fascinating new 
contacts with people of ideas, ideals, 
and wide-ranging interests. Parents’ 
visits are not dreaded as in some 
camps. Though strenuous because of 


precarious finances, but to added stability, 


to a more varied and more deeply loyal — 


and enjoyable — parent group.”’ 


cellations, all from one Southern city 
(chain reaction started by several 
families who felt socially insecure?) 
but 10 cancellations was not a large 
percentage in our total enrollment. 
Moreover, the news of these can- 
cellations and the reason for them 
spread widely that spring, and ac- 
tually brought us more than enough 
additional registration to make up 
the temporary deficit. 

What was even more gratifying, it 
developed through the year and in 
subsequent years that the parents 
who replaced those we had lost were 
attracted to our camps not because 
they wanted to keep up with Mr. and 
Mrs. Jones down the street but be- 
cause the camps stood for ideals they 
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the stimulation of so many discus- 
sions on subjects of common interest, 
these parental visits are welcome to 
counselors and directors alike. They 
result in many enduring friendships. 
Much visiting back and forth ensues 
up and down the Coast and into the 
West. 

From what I know of other inte- 
grated private camps — which isn’t 
as much as I'd like to—their experi- 
ence has closely paralleled ours. De- 
sirable Negro campers turn up 
through the enrollment agencies and 
from other sources as the word 
spreads that the camp will really wel- 
come such youngsters. Integration has 
led not to precarious finances, but to 
added stability, to a more varied and 


more deeply loyal—and enjoyable— 
parent group. 

Additional “pay” in taking this 
step is the feeling that one is doing 
what he can and should to implement 
the democracy to which we all give 
lip service. We find that in a humble 
way we can actually have some in- 
fluence on the great issues which face 
the world; for it is becoming more 
evident every year that the East-West 
struggle is not going to be settled by 
bombs but by the judgment of the 
uncommitted “neutralist” nations, 
the great majority of whom are color- 
ed. How must it seem to the new 
UN delegations to be practically ig- 
nored by the host country while by 
the ubiquitous Nikita they are wined 
and dined and generally made to feel 
important? 

People in position to know what 
the real weapons are the Communists 
use against us with such devastating 
effect rejoice to know of every effort 
which robs the Communists of part 
of their arsenal. 


Trend of the Times 


Dorothy Canfield Fisher’s  con- 
tacts with Europe are widely known. 
A letter to us from her in 1948 was 
doubly pleasing because of her knowl- 
edge of the American posture abroad: 
“Dear Mr. Webb: 

“ , . I think that I never had a 
letter which gave me more pleasure 
than your report of the result of your 
humane and civilized experiment in 
taking colored children in your 
camps. The pictures you sent are per- 
fectly delightful and have been sent 
already to France, to friends of mine 
who write that they are under strong 
pressure from anti-American propa- 
ganda fom Russian sources, one of 
the main arguments of which is that 
all Negroes are outrageously treated 
in the United States. I am busy col- 
lecting instances of American at- 
tempts to act in a civilized way on 
this subject, and your action has been 
one of my strongholds. 

(signed ) 
“Dorothy Canfield Fisher.” 

Even at that time the lines were 
drawn on this issue, though in 1948 
Mrs. Fisher could speak of what we 
has done as an “experiment.” At this 
time the success of racial integration 
in a camp no longer can be viewed 
with the uncertainty of the expefri- 
mental. It is deeply in accord with 
the trend of the times; it is overdue, 
in fact. It is not only a duty of camps 
as educational institutions, but hap- 
pily, it “pays,” both financially and 
in the feeling that as educators we 
are having our rightful influence in 
shaping the better age to come. 
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Black Widow Spider (much enlarged) 
— USDA drawing. 





American Dog Tick (much enlarged) 
— USDA drawing. 


HEY COME through the win- 

dows, they come through the 
doors; they line the trails and live in 
the waters; they stalk at night and 
attack openly by day—and they are 
all camp enemies, killing enthusiasm 
for outdoor living. 

These ubiquitous fiends are the 
flies, mosquitoes, gnats, ticks, chig- 
gers, ants, wasps and related pests 
that can destroy camp enjoyment in 
no time if allowed to perist. Yet with 
very little effort beyond normal camp 
procedures, these pests can be kept 
out or their annoyances prevented. 

Have you noticed how the heavily- 
traveled parts of a camp seldom har- 
bor undesirable plants and ground-in- 
habiting insects? It’s because that area 
is unfavorable for pests. This prin- 
ciple in pest control can be carried 
further without destroying naturalness 
and is the first line of defense against 
camp enemies. Mowing of grass and 
weeds in and around camp has grati- 
fying results in freedom from many 
insects. Accumulations of debris such 
as garbage, manure, seaweed, down 
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branches, rotting logs and leaves har- 
bor many insects and related forms. 
Shaggy shrubs and untended areas 
make good hiding places for pests. 

Anything piled under or against 
buildings is an open door to trouble. 
Keep ground under buildings free of 
accumulations and, where possible, 
permit entrance of air and _ light. 
Water should not be allowed to stand 
in stagnant pools, in cans, in hollow 
trees. Young of mosquitoes and other 
pests live in standing water. 

Even after you have used all the 
preventive measures, you may still 
have to contend with some pests in 
the immediate camp area and with 
invasions from the natural environ- 
ment nearby. Excursions into woods 
or on water require protective action. 
For these situations, more direct me- 
thods with insecticides and repellents 
are necessary. 

A number of chemicals have been 
found to repel attacks of mosquitoes, 
biting flies, chiggers, fleas and ticks. 
Most outstanding of these chemicals 
is diethyltoluamide. Also effective are 
mixtures containing two or more of 
these chemicals: ethyl hexanediol, di- 
methyl pthalate, dimethyl carbate and 
Indalone. Mixtures of these chemicals 
are available under various trade 
names. 

Modern insecticides are so numer- 
ous and effective against so many 
pests it is often difficult to decide 
which to buy. The real key to what 
you are getting appears as an ingre- 
dient statement printed on the label. 
This statement tells whether the ac- 
tive part of the mixture is DDT, 
chlordane, toxaphene, malathion, py- 
rethrum or other insecticide chemical. 
In the following discussion, chemical 


names, not trade names, are used. 
Match these chemical names with the 
chemical names in the statement of 
ingredients on the package. 

In small lots, some insecticides are 
packaged in dust guns or aerosol 
bombs, but these are economical only 
for limited use. In larger quantities 
they are packaged in five ways: as 
dusts or granules to be used full 
strength; as powders or liquids to be 
mixed with water for sprays; as 
liquids which do not mix with water. 
This last formulation should not be 
used on plants or animals unless spe- 
cified on the label. In most cases you 
can expect about equal results with 
sprays or dusts. Use whichever is 
more convenient for you. Granules 
have special uses not of particular 
interest in this discussion. 

Hand dusters, sprayers and knap- 
sack sprayers can be obtained at 
reasonable cost and are suitable when 
ccasiderable areas are to be covered. 
However, a gasoline-powered sprayer 
small enough to be carried in a car, 
or station wagon may prove to be a 
good investment. By changing noz- 
zles, you can use the sprayer for other 
purposes—even paint spraying. 

With these principles in mind, you 
are ready to investigate insecticides 
available from suppliers. 

Always read the label first. It tells 
you what pests the material controls, 
what precautions to take and how to 
use the insecticide effectively. One or 
two kinds will control most common 
pests. Keep insecticides in a cool, dry 
place and under lock. 

The following discussion of how to 
control some common pests in camp 
is not meant as a compendium on 
pest control. Other insecticides not 








mentioned give satisfactory control. 
Details on pest problems can be ob- 
tained from your county agricultural 
agent, Land Grant Colleges, state 
agriculture departments, or the U. S. 
Department of Agriculture. 


Flies and Mosquitoes 


The young (maggots) of the house 
fly and stable fly (“biting house fly”) 
live in garbage, decaying fruits and 
vegetables, manure, wet straw and 
similar refuse. The house fly does not 
bite; the stable fly inserts a beak and 
sucks blood as the mosquito does. 
Destroy the breeding places of these 
flies. Do not permit wet straw or 
manure to accumulate but spread it 
on fields at least twice a week so that 
it dries out. If manure cannot be 
spread, treat the pile with one pound 
borax for each 16 cubic feet of ma- 
nure; or spray the pile thoroughly 
with DDT or chlordane. For flies that 
have become resistant to DDT, baits 
may be prepared from malathion or 
Diazinon. Stable fly attacks can be 
warded off with repellents. 

The young of mosquitoes are “wig- 
glers” seen near the surface of stand- 
ing water in lakes, ponds, cans and 
rain barrels. Unless large blocks of 
an area are treated, it is almost im- 
possible to be completely free of the 
annoyances of the adults. They drift 
into smaller, treated areas in the eve- 
ning. Treating in and around the 
camp will help, however. Apply a 
coarse spray of DDT to the foliage 
every two weeks. Pyrethrum or alle- 
thrin fogged over the camp area in 
the evening will give relief for several 
hours. DDT released as a space spray 
from an aerosol bomb about an hour 
before bedtime will kill mosquitoes in 
households. A light oil spray or dust 
of DDT on the surface of water will 
destroy the wigglers. Follow directions 
carefully—too much insecticide kills 
fish. 

Chiggers or red bugs are minute 
mites which frequent low areas hav- 
ing rank growth of grass or shrubs, 
or in short grass in drier areas. They 
occur in the Great Plains and east to 
the Atlantic Ocean. If chiggers in- 
vade camp, vegetation should be 
sprayed or dusted with chlordane, 
toxaphene or lindane. 

Repeated washing with soap and 
water will remove most of the chig- 
gers from the body but will not stop 
the itching caused by fluid injected 
by the mites. Relief from itching can 
be obtained by this formula which a 
druggist can make up: benzocaine— 
5%, methyl salicylate—2%, salicylic 
acid — 0.5%, ethyl alcohol — 73%, 
water—19.5%. 

There are four common kinds of 
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wood ticks: Rocky Mountain wood 
tick occurring in most western states, 
American dog tick found generally 
except in the Rocky Mountain Re- 
gion, lone star tick in coastal states 
from North Carolina to Texas, and 
black-legged tick along the east coast. 
The first two transmit spotted fever 
and the third can transmit it. They 
are relatives of spiders and infest 
wooded or brushy areas and grass- 
lands. Some ticks live two years. 
Ticks insert their mouthparts to feed, 
causing pain, and may remain at- 
tached for as long as 13 days if un- 
disturbed. It is best not to pull ticks 
off but to make them detach by daub- 
ing them with alcohol or mineral oil. 
The bitten area should be treated 
with an antiseptic. 

DDT is most widely used for con- 
trol of ticks outdoors and for dog 
ticks in buildings. Toxaphene, chlor- 
daneor dieldrin may be _ used also. 
Spray or dust foliage thoroughly in 
the camp area and along paths and 
trails. 


Miscellaneous Pests 


Ants can be distinguished from 
termites by their slender waists. De- 
termine where their nests are by 
watching the ants; then drench the 
mounds with a spray of chlordane, 
hepachlor or lindane. If nests are 
numerous, treat the entire area with 
one of those insecticides. In buildings, 
an oil solution of chlordane will kill 
ants coming in contact with it. Con- 
trol of termites jg a special problem 











and requires more detailed informa- 
tion than can be given here. 


The most poisonous American 
spider, the black widow, builds nests 
close to the ground in trash, under 
benches and in window sills of base- 
ments. It occurs generally in the U.S. 
but is more common in the southern 
states. Spray areas frequented by this 
pest with chlordane or lindane. 

Cockroaches may become a nuis- 
ance in kitchens, particularly if they 
have become resistant to chlordane, 
DDT or lindane, commonly effective 
against them. Either Diazinon or 
malathion will overcome this problem. 

Occasionally an_ individual will 
show a reaction to insect bites or 
stings. If breathing is labored, face 
and neck are puffy, and blueness ap- 
pears around mouth and nose, the 
individual should see a physician im- 
mediately. 


Quarantines 


Quarantines have been established 
against some pests by Federal and 
state governments to prevent the 
spread of serious pests, such as gypsy 
moth, Japanee beetle and imported 
fire ant. Quarantines regulate the 
movement of plants, soil and plant 
products. If you take soil or plants 
home with you or move them from 
one area to another, you may be 
transporting camp enemies. A camp 
project could be started to learn about 
pests of the area. A little forethought 
will forestall a lot of grief and make 
camping an even greater pleasure. 
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IRST OF ALL, please, please 

don’t get the idea that the au- 
thor suggests you encourage campers 
to go around tasting every leaf they 
see. Sooner or later they would meet 
up with Indian-Tobacco or one of 
the poisonous members of the Arum, 
Night shade or Parsley Families. Be- 
ginners should confine themselves to 
the plants recommended here or any 
others, such as garden vegetables, 
that are known to be innocuous. 
That point settled, we can proceed 
to enjoy ourselves and learn a great 
deal through our three most neg- 
lected senses. 

Yes, three—taste, smell and touch. 
Touch enters prominently into the 
picture. The sensations of astrin- 
gency or puckering and acridity (bit- 
ing or pungency) are not recorded 
by any special sense organs but by 
any or all parts of the lining of the 
tongue or the mouth. Let’s start with 
these. 

As far as the strictly acrid plants 
go I want you to take my word for 
it. In the majority of these, acrid 
principles (alkaloids) indicate medi- 
cinal or lethal properties. You will 
do well to pass up Jack-in-the-pulpit, 
Poison-Hemlock, Jimson-weed, May- 
apple, Pokeweed and all their ilk. 
Unless you are bent on serious re- 
search, it is enough just to know such 
plants and leave them alone. 

One group of acrid plants is rea- 
sonably safe, however. The leaves of 
our native Spring-Cresses and Tooth- 
worts are delightfully piquant. These 
and their rootstocks make excellent 
salads and sandwich tidbits. The 
leaves of the unrelated False-Mer- 
maid (Floerkea) seem to me to be 
worthy of commercialization. 

Astringency is also a tactual or 
touch sensation. It is produced by 
gallic acid and other tannins which 
draw water out of the epithelial tis- 
sues and leave a puckery effect. 
Those of you who live or camp south- 
ward know what I mean if I refer 
to unripe persimmons. The tannins 
are used for tanning leather and in 
many other industries and are very 
important drugs. Some safe-to-sam- 
ple astringent plants are Wild Ger- 
anium, Agrimony, the Burnets and 
Alumroot. The chief North Ameri- 
can commercial suppliers of tannins 
are the Oaks, Sumacs and Hemlock- 
tree. Avoiding the Poison-Hemlock 
— an entirely different plant — and 
Poison Sumac, you are safe enough 
in sampling the leaves of these trees. 

Bitterness is a true taste, and its 
papillae are located at the base of the 
tongue. Some of the bitter principles 
are glucosides as in Foxglove or Dig- 
italis and are exceedingly poisonous. 
Most bitter principles are quite safe, 
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however, and have mild medicinal 
benefits. Sycamore, Catalpa and the 
Ashes are among several bitter trees. 
The leaves of the Artemisias, Lilac, 
Teasel, Chicory and Dandelion are 
also bitter. Coffee contains both bit- 
ter and astringent principles. 

Sourness or acidity is also a true 
taste. We are familiar with it in the 
Citrus fruits, also apples, plums, 
cherries, grapes and many other 
fruits where it is caused by citric, 
malic, tartaric and other organic 
acids. All are safe and healthful in 
reasonable quantities. In leaves, sour- 
ness is usually due to oxalic acid or 
its salts. In its concentrated or pure 
form this is one of the most poison- 
ous chemicals known, but it is too 
diluted in plants to be of much 
consequence. Some sour leaves are 
the true Garden and Sheep Sorrels, 
the Wood-Sorrels (Oxalis, whence 
oxalic acid) and the Sourwood or 
Sorrel-tree. 

Sweet and salty tastes also occur 


in leaves, but we might have to go 
far to find them. In addition to these 
there are a number of obscure tastes 
that might be lumped together as 
“planty.” Some of these are probab- 
ly salts of organic acids. They are in 
the province of the chemist rather 
than ours. | 

Tastelessness or the absence of 
“sensible” principles in plants has 
either of two designations. Plants 
without distinct tastes are referred to 
as bland or insipid. Many such plants 
are edible or furnish foods, as for 
example Sugar Maple. I remember 
Wild-Hyacinth, Spring-beauty and 
Fawn-Lily as being practically bland, 
and they are edible, at least when 
cooked. Mertensia has little or no 
taste, but I have never heard of its 
being used either as food or drug. 

Odorous leaves fall into two 
classes.. Many are agreeably aromat- 
ic as with Sassafras, Tulip-tree, 
Spicebush and Spearmint. Others are 
malodorous such as _ Jimson-weed, 
Tall Bellflower and Pawpaw. An in- 
teresting “story” concerns these fet- 
id leaves. The odorous principle ac- 
companies one or more poisonous 
principles. Grazing and _ browsing 
quadrupeds soon learn that such 
plants are distasteful, and on subse- 
quent contact they associate the foul 
odor with the acrid taste and are thus 
advised to leave the plant alone. You, 
likewise, would be well advised to 
give fetid plants a wide berth. 

In the fragrant or agreeably aro- 
matic plants, which are exceedingly 
abundant throughout the world, the 
fragrance and a biting taste come 
from the same essential oil. Spices 
such as cinnamon, cloves, allspice 
and nutmeg fall into this class. The 
value of essential oils to the plants 
has been variously gauged: (1) they 
serve to warn grazers as indicated 
above, (2) they are antiseptic and 
protect the abrasions of the plant 
against invading microbes and (3) 
they aid plants in water absorption. 

Some of the aromatic plants you 
are likely to find around camp are 
Wintergreen, Sweet Birch, Sassafras, 
Spicebush, Carolina-Allspice, Sweet- 
Cicely, Wild-Ginger, Angelica and 
various members of the Mint Family. 
These aromatic plants will give you a 
good start in your sleuthing; you 
merely crush the leaves and smell 
them and need not take a chance on 
putting them to your mouth. 

Anyway your guide is still alive 
(at 53) and counts himself very for- 
tunate in knowing several thousand 
species of plants by taste, touch and 
smell as well as by sight. And if I 
have not made any great discoveries 
along this line, that is no sure sign 
that you may not do so. 
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Prevent Accidents at Camp 


Use three steps to reduce accidents: 


NJURIES to children at camp from 
archery, campfire, water sports, 
riflery, horseback riding or other ac- 
tivities are major hazards to all con- 
cerned. Victims suffer pain and loss 
of learning and fun opportunities. A 
first accident opens the door for a 
victim to become a repeater. Camp 
suffers costs of treatment of the in- 
jured, rising insurance rate and dam- 
age to the reputation of camp. 


Prevention Related to Cause 


Accident causation has been de- 
scribed as interaction between victim, 
immediate cause and general hazard 
of environment. For example, a frac- 
ture may be the result of a fall when 
a camper trips over a tennis racket 
at the top of a flight of steps. Causes 
of accidents, then, are complex. Pre- 
vention of each accident must relate 
to its specific cause. 

Camps can use the “Three E’s” to 
prevent accidents. “Engineering” ren- 
ders the environment safer and de- 
vises rules and procedures to protect 
campers. “Education” instructs camp- 
ers in skills and rules for acting safe- 
ly. “Enforcement” insists that the 
rules be observed. Such safeguards 
are effective in reducing the incidence 
of accidents. 

Yet another factor may be con- 
sidered in the effort to reduce acci- 
dents—the personality patterns, emo- 
tional conditions and accident habits 
of campers. Records of industry and 
traffic control identify some individ- 
uals as subject to repeated accidents 
in environments where their associates 
function relatively accident-free. 

Acting on the premise that deep 
emotional causes underlie repeated 
child accidents, pediatricians recom- 
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engineer for safe environment; educate 


campers; enforce safety rules 


By Grace Ellen Stiles, Ph. D. 


mend psycho-therapy for children 
with the sympton of “accidentitis.” 

Of more direct relevance to camp- 
ing are the findings that accident-re- 
peaters tend to behave in some ways 
differently than accident-free children. 
Dr. Herbert J. Stack described the 
accident-type as the worried child, 
the discouraged child, the tired child, 
and the adventurous and rebellious 
child. The latter resists instruction, 
and although he knows the hazard he 
persists in disregarding it. 

In nursery schools certain bright, 
curious youngsters get into accident- 
laden situations more than others. Ac- 
cident repeaters have been described 
as restless, impulsive, unaware of 
limits of skill and endurance, and 
likely to over-extend themselves. 

Accident-repeating five to eight 
year olds are more aggressive and less 
inhibited than their accident-free 
peers. 

Accident repeaters among junior 
high school boys were more malad- 
justed and had greater gymnastic 
skill, physical fitness, crude strength 
and physical defects than did their 
accident-free peers. 

Reference to broken homes, over- 
strict parents and unstable life condi- 
tions was made in the studies of ac- 
cident-repeating children. 

Accident-repeating children were 
found to be in a less favorable posi- 
tion with regard to mental health and 
to have more of their emotional needs 
unmet than the accident-free children 
with whom they were compared. 
Their emotional needs for love, affec- 
tion and a feeling of being protected 
by adults, for achieving up to their 
own standards and receiving recogni- 
tion and of belonging in groups of 
their peers are particularly unmet. 


Strangely, they did not appear to be 
much different than the accident-free 
in regard to positive aspects of men- 
tal health, where they have been 
taught what to do. However, with re- 
gard to negative aspects, where they 
have been taught what not to do, 
there was great difference. Interpreted, 
this would appear that they have 
somehow not been able to accept con- 
trol. Faulty relation to authority 1s 
characteristic of the accident-repeat- 
ing person. Some inner conflicts and 
contradictions result. 


Specific Recommendations 


Parents who send their children to 
camp, and campers themselves, have 
the right to expect real benefit and 
growth. The nature of camping life 
would seem to provide opportunity 
for counselors, who are aware of 
these deficiencies in the personality 
of an accident-repeating child, to ar- 
range bona fide adult fortification of 
his ambitions and selfhood. He can 
succeed at tasks and activities, abid- 
ing by rules. Authority can be more 
friendly and acceptable to him with 
the companionship of his peers. 

If the accident-repeating child is 
identified, from his health record on 
his admission papers and by observ- 
ing any tendency to over-activity, in- 
consistency, adventurous or rebellious 
attitudes, or other symptoms associat- 
ed with frequent accidents, he can be 
directed toward less hazardous pur- 
suits and places. 

Building — self-esteem, overcoming 
behavioral immaturity, emotional in- 
stability or feelings of inadequacy are 
part of growing up. These are ways 
in which a camping program helps a 
child toward mental health and ma- 
turity. 
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A Summer Annual Offers 


By Harold Hainfeld 


EL AVE YOU considered the possi- 

bilities of a summer annual for 
your camp? A summer camp annual 
has many attractive features for 
campers, for staff and as an promo- 
tion tool. 

The camp annual resembles a 
high school yearbook, although not 
necessarily as large. It contains simi- 
lar sections and presents the activi- 
ties of the camp in pictures, art work 
and descriptive copy. While the num- 
ber of camps having annuals is still 
quite small, it is interesting to note 
that the number submitted to the Co- 
lumbia University Scholastic Press 
Association’s yearbook critical serv- 
ice is increasing each year. 

Take a look at a couple of high 
school yearbooks and then imagine 
the possibilities for a camp annual 
as a camp project. First, there is the 
introductory section of the book. A 
few pictures of general camp life can 
be shown here. Copy might describe 
the location of the camp, its history 
and some of its special features. 

The administration section might 
be next. This part of the book could 
contain pictures and write-ups about 
the director, the counselors and 
other aspects of the running of the 
camp. As in high school yearbooks, 
it may be advisable to include edu- 
cational background and experience 
of camp personnel. Another sugges- 
tion for this section would be to list 
activities directed by counselors. 

The campers’ section can resem- 
ble a yearbook’s student section. 


Here campers can be shown in their 
tent or cabin groups or by tribes or 
other units. Copy might include their 
names, special activities of the group 
and special honors or awards given 
the group. 

The activities section can be divid- 
ed into two general groupings. One 
section can depict the camp program 
— waterfront activities, sports and 
athletics, arts and crafts, nature study 
and the like. Pictures and copy can 
describe the swimming and _ boating 
program, inter-cabin softball and 
out-of-doors basketball games, tennis 
and archery, various arts and crafts. 
This would be very similar to the 
curriculum area in a_ secondary 
school yearbook. 

The second part of the activity 
section could be devoted to the spe- 
cial events at camp and would cor- 
respond to the activities section of 
a school yearbook. Pictures and 
write-ups describing the highlight 
events at_camp can be shown. These 
might include special campfire pro- 
grams, overnight hikes, inter-camp 
athletic events and other special pro- 
gram activities. 

Don’t forget to include the kitch- 
en, health service and maintenance 
staff. They all play an important part 
of camp life. 

A summer camp annual has many 
values for a camp director or owner. 

It can serve as a special activity 
for older campers, providing writing 
and photography experiences. 

The book serves as an excellent 
memory of the summer spent at 
camp. Campers will show their books 
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to friends and relatives, just as high 
school students do with their year- 
books. 

The book, when it is distributed at 
the winter reunion, can encourage 
more campers to attend. 

The book is an excellent promo- 
tion device to show to prospective 
campers and their parents. 

Cost for such a project does not 
have to be prohibitive. Most of the 
camp annuals judged in the Colum- 
bia Scholastic Press Association’s 
competition were printed by photo- 
offset. Cost is often less than for let- 
terpress, and greater flexibility in 
layout design is possible, since there 
are no engravings involved in offset 
printing. All material is pasted on 
cardboard sheets 11x 14 inches with 
rubber cement. The yearbook com- 
pany does the rest. 

Prices will vary in different parts 
of the country. Also the type of pa- 
per and cover used must be consid- 
ered in the cost. I have seen some fine 
camp annuals, using plastic spiral 
binding, that cost about $4.00 per 
page per hundred books. In other 
words, the total cost for a book of 68 
pages plus cover and back was $280. 
Other camps, of course, have more 
expensive books. 

Dr. Joseph Murphy, Director of 
the Columbia University Scholastic 
Press Association has a number of 
sample camp annuals that can be 
used by camp directors to see what 
others are doing. They are available 
on a loan basis. CSPA’s address is 
Box 11, Low Memorial Library, Co- 
lumbia University, New York 27. 





Outdoor Cooking Can Be Fun 
And Nourishing 


Part | — Menus 
By Rod MacRae 


HE OTHER DAY a camper came 

running up to me asking, “Hey, 
Rod, what’s the recipe for Mulligaw- 
tawmy?” He could hardly pronounce 
the name of the dish we had prepared 
recently, but he, like many other 
campers, had liked it well enough to 
try it again at home. Mulligawtawmy 
has become legendary at some camps. 
It is, of course, just plain good but, 
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more important, it is an example of 
a meal that is complex yet simple. 
Here’s the recipe. Try it yourself 
and see that a meal cooked over an 
open fire can be a quick, easy job for 
the cook and, at the same time, an 
interesting and nourishing meal. 


MULLIGAWTAWMY 
(for 8 people) 
2 cups rice 
2 pkgs. green-pea soup base 
3 cups milk 


2 tbls. butter (or oleo) 
1 tsp. curry powder 


While rice is boiling in the proper 
amount of water (which shouldn’t 
take more than 10-15 minutes) mix 
the soup, milk, curry, butter. It should 
be very thick and, if necessary, may 
be thinned with water to pouring con- 
sistency. When rice is cooked, drain 
and let it stand while you put the 
Mulli (soup mixture) on to heat. Stir 
constantly over the flame for a few 
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(Continued from Page 15) 


minutes; pour over the rice and serve. 
Serve with cornbread and fresh fruit. 

The discovery of this and of many 
other outdoor dishes took place be- 
cause many of us simply got tired of 
camp meals of weiners and “one-pot” 
stews. Of course, each of these has 
its place in outdoor cooking, but when 
we make weiners and buns the extent 
of our outdoor cooking program we 
are missing a valuable opportunity to 
help our campers learn to live in the 
woods. For if we consider camping as 
a way of life, then surely cooking is 
a necessary part of that program. We 
may spend much time teaching camp- 
ers to “be at home” in the woods, to 
respect trees and wildlife, to use an 
axe or knife, and to erect a tent. Yet, 
we often fail to ‘teach them how to 
cook. 

If your camp wishes to develop in 
outdoor cooking, perhaps you can 
start with ideas such as Mulligaw- 
tawmy. If you are interested in more 
recipes, chances are they already exist 
in your camp or home kitchen. Most 
meals that can be cooked in a kitchen 
can be cooked over a camp fire. The 
big question is not that special foods 
are required but that special handling 
of foods is important. We'll leave the 
handling of foods, equipment, fires, 
etc., until a later article. For the 
present, let’s deal with menus and 
how to plan them. 

The primary goal we are seeking 
is simplicity linked with exciting and 
nourishing meals. Let’s see what we 
can do with a simple breakfast of pan- 
cakes. A bit of cinnamon’ added to 
the batter will increase the interest 
and enhance the taste. There is a new 
wild-rice batter on the market that 
is a delightful change. Some cornmeal 
added to regular batter will turn out 
a light fluffy corncake. Or you might 
like to try “Hush-Puppies,” corncake, 
deep-fat fried. 

Spices may be used liberally. Many 
spices will blend with a number of 
different foods so that four or five 
spice cans will adequately cover most 
recipes. Cinnamon is a basic spice 
that blends with almost any flour 
product. Curry is a spice that blends 
with rice, chicken, many cream 
sauces. Marjoram, black pepper and 
sage are excellent with stews. 

Another trick involves use of cream 
sauce. An excellent base for any sauce 
is milk. Dehydrated milk mixed thick- 
er than the regular proportions will 
give almost a sour cream. To this 
may be added: flour, butter, spices, 
meats and vegetables. A creamed 
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dish may be served over rice, pota- 
toes, biscuits, etc. Creamed and cur- 
ried beef over rice is an example. 
Hamburger or stew beef will make 
an excellent meat for this. 

One area of outdoor cookery that 
suffers from the comment, “Oh, we 
don’t have time for this,” is baking. 
Too many camps shy away from bak- 
ing pies, biscuits, cobblers and other 
delicacies. Baking does not need to be 
a time-consuming item. For example, 
most canoe and trip camps do a great 
deal of baking yet, on a trip, time is 
at a premium. Baking, if used proper- 
ly, can provide a greater variety of 
foods, more interesting meals, and is 
actually a skill that will prove the 
easiest for most campers to master. 
The important thing in baking is 
selecting the proper wood and build- 
ing the fire. 

There are several types of ovens. 
From the reflector oven, to the Dutch 
oven, to aluminum foil, to regular 
heat ovens placed over coals, there is 
an oven to suit every need. Let’s con- 
sider the reflector oven since it is the 
most popular. The secret of success 
with the reflector lies in the fire that 
is built. It must be a bright flame. A 
bright flame creates heat by reflec- 
tion from the shiny surface of the 
oven. A hot bed of coals is not neces- 
sary. 

Any camper will be thrilled by the 
prospect of baking a pie. Here’s a 
quick flaky crust that will encourage 
campers to try their hands at more 
baking: 

PIE CRUST 
(2 8” pie crusts) 
1% cups flour 
1 cup butter or oleo 
1 tbs. sugar 

Mix the flour, butter and sugar with 
a fork until it becomes lumpy. Be 
careful not to use too much butter 
or the mixture will be sticky and hard 
to handle. Then add a few drops of 
water to pull the mixture together. 


Flour your hands and knead the 
dough. Roll it out on a floured sur- 
face (a canoe paddle or a pack-board 
will do and a glass jar will serve as a 
roller). If the mixture proves too 
sticky to knead, place a portion in 
the pie tin and flatten out with your 
knuckles. Flute (curl) the edges and 
add the filling. Or you may bake the 
crust and fill it later with pudding or 
fruit. A filled pie should take about 
40-50 minutes; a crust without filling 
should take about 10. Sprinkle cin- 
namon and sugar on left-over crust, 
bake and serve as cookies. 

Now let’s consider how to involve 
campers in the cooking program. 
Give them the greatest share of the 
cooking. If you nave recipe books or 
recipes typed on file cards, campers 
will find it easy to follow directions. 
Of course, counselors will need to 
help with some items. However, old- 
er campers can often be left entirely 
on their own to plan and prepare 
menus. Your initial introduction of 
outdoor cookery may require extra 
initiative on the part of the staff, but 
as Campers become enthusiastic they 
will carry the responsibility. 

When you are planning menus with 
campers help them to consider meals 
that are interesting, colorful and 
nourishing. For example, Mulli sup- 
plies vegetable, protein, carbohy- 
drates, calcium, fats and vitamins. 
Lead campers into thinking about 
taste combinations as well as nourish- 
ment. For example, rice and potatoes 
are not a good combination for the 
same meal since both are filling and 
have the same food value and taste. 

Above all, keep enthusiasm and in- 
genuity at its peak. You will find that 
outdoor meals can be home-like, re- 
laxed, and fun for both campers and 
staff. 


Part Two of Mr. MacRae’s article on 
outdoor cooking, dealing with equip- 
ment, will appear in a coming issue. 
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Campers say 


CAMPBELL’S TASTES JUST GREAT! 


They recognize Campbell’s Soup as the brand 
| | Sane a a nee Ra they usually eat at home. And you can be sure 
Le een of these six additional benefits when you serve 
Campbell’s Soup in the 50-oz. size: 



























































































e balanced nutrition 
e uniformity in quality and flavor 
e quicker, easier preparation 
e no refrigeration required 
1e e variety that prevents menu monotony 
T- e assured economical cost control 
rd 
a | Add extra appeal to sauces and main dishes at low 
0 s - ‘ 
" cost by using Campbell’s Soups in the recipes. 
: * * * 
) 
1e For snack bars, canteens and camp- 
or ing out, there’s Campbell’s Soup in ll 
it the individual-service size. 
* * * f, - 2 ff 
} ; eS 
> CAMPBELL’S SOUPS AVAILABLE IN 50-0Z. AND vampbelis 
~INDIVIDUAL-SERVICE SIZES: Bean * Beef Noodle ae 
t, ° Chicken Gumbo ¢ Chicken Noodle © Chicken fe" A 
with Rice * Chicken Vegetable * Clam Chowder READY To SERVE 
¢ Consommé* ¢ Cream of Celery* ©* Cream of —_ 
ve Chicken © Cream of Mushroom © Cream of (1g KINDS) 
n. Vegetable * Green Pea © Minestrone ¢ Old- Ss SOUP. i. 
e fashioned Tomato Rice * Tomato ¢ Turkey i. ae 
Noodle « Vegetable * Vegetable Beef © Vege- ee ee 
IF tarian Vegetable * *Available only in 50-oz. size. I —— ~ 
rs 
Bd 
te) 8 MORE POPULAR, LABOR-SAVING CAMPBELL PRODUCTS FOR CAMP KITCHENS 
j- eR os 
ly <> 
re FRANCO-| | 
of ESI 
Be SPAGHETTI | 
fa ‘GROUND BEEF | 
it 
: EE, 
Is | he f 
i home style ™ b CHILI. : 
TOMATO a CON CARNE 
t : p  sne : (WITH BEANS) 
' JUICE - | CHUNKS © ty a 
Z . Zt CHICKEN Se ae ale she he a 
e 
d : 
} SL ETS RA LA NE eee Oe Gece, SOE et a ES ES ED eS GS Ge SS Ge ay 
1- MAIL THIS COUPON TODAY! | Campbell Soup Company, Institutional Division, Camdenl, N. J. | 
at | Please send me [_] free quantity recipe cards | 
- [] names of local distributors of Campbell products | 
d CAMPBELL SOUP COMPANY, j, .,,.. ! 
| INSTITUTIONAL DIVISION, : cia t 
in CAMDEN 1, N. J. | Address | 
- I City Zone State | 
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T-SHIRTS 


First choice of hun- 
dreds of =~ 4 
styles incl. erry 
Cloth. Shrink resist- 9 


ant—nylon reinforc- 
ed neck. 


SWEAT SHIRTS 
Heavy weight, fleece 
lined. Elastic knit cuffs 
—waistband. Nylon re- 
inforced. White silver 
grey—colors. 





BOXER STYLE 


CAMP SHORTS 
Rugged, fine quality 
broadcloth. Sanforiz- 
ed. Reinforced waist- 
band. Boys white or 
color. Wide range of 
sizes. 





HEADSCARFS 

Lustrous spun acetate. 
Hand-fringed, water re- 
pellent. Light gold or 
white. A wanted item for 
every girl’s camp. 
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lent gabardine. 


BASEBALL CAPS 
Twill. Sewed-on felt 
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design. Elastic ad- 
justable back band. 
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SHIRTS, WINDBREAKERS, PULLOVER 
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Dishwashing Machines — 


Invest carefully in this equipment 


to realize time and money savings 


OUR DISHWASHING machine 

is one of the hardest working 
pieces of equipment in your camp. 
The machine, with its accessories, 
represents a considerable investment. 
How well it does its job directly af- 
fects a large segment of your day-to- 
day operating costs — personnel 
(time,) breakage, dishware inventory, 
insurance rates, utilities and deter- 
gents. 

In a product development report 
published in Volume Feeding Man- 
agement, the magazine listed many 
helpful points you should consider 
as you plan the coming season’s op- 
eration. The highlights of this report 
follow: 

What should the camp reasonably 
expect from dishwashing equipment? 
For instance, how long can you ex- 
pect it to last? A survey of Volume 
Feeding Management readers revealed 
that nearly 20% of the dishwashers 
in use were more than 10 years old. 

Normal wear and careless usage, 
however, are not the only things that 
limit the useful life of a dishwashing 
machine. Obsolescence is also a fac- 
tor. Dishwashing machines have 
changed slightly in outward appear- 
ance in the last 10 years. But certain 
design features and operating efficien- 
cies being built into the new models 
might prove your present “perfectly 
good” machine rather inefficient and 
costly by comparison. 


Worthwhile Modifications 


The basic concept behind the me- 
chanical dishwashing machine has not 
changed in the last 50 years. In the 
meantime, however, the present type 
of dishwashing machine has _ been 
steadily improved. 

Some of these modifications in de- 
sign- are worth a second look. For 
example: 

A “basic” single-tank, rackless con- 
veyor machine is designed so that it 
can be “expanded” to meet future 
needs. Unit construction design per- 
mits the addition of a second and/or 
third tank section (pre-wash and 


power rinse cycles may be added.) 

Even most small-capacity machines 
are now available with electric or gas 
operated final rinse boosters built 
into the basic cabinet. 

You can expect to get cornerless 
assembly construction in new ma- 
chines. Also, fast, easy strip-down 
without use of tools; self-draining 
tanks, and easier access for cleaning 
and repairs. 

Simplification and _ grouping to- 
gether of controls and gauges on 
many lines makes the machines easier 
to operate. 

The choice of a dishwashing ma- 
chine should not be based strictly on 
price. There are guides for compar- 
ing machines of similar type and 
capacity. Some accessory equipment 
is included in the base price of some 
machines, but is specified as “extra” 
on others. Policy here often varies 
from one line to another, and even 
from model to model within each 
line. Many of these “extras” are es- 
sential for the satisfactory operation 
of the machine, however, and may 
have to be installed anyway. 

Most manufacturers make machines 
of the same size and design in both 
galvanized and stainless steel. The ini- 
tial price difference between the two 
may be considerable, but successful 
operators and food facilities engineers 
agree that stainless steel machines 
are the better investment. The stain- 
less steel used may range from 20 to 
14 gauge. The gauge (thickness) has 
a lot to do with whether broad ex- 
panses of the metal remain flat and 
true without warping or buckling or 
denting under constant use. The use 
of non-corrosive metals for certain 
interior parts is also a factor to con- 
sider. 

The use of bolts, rivets and screws 
is held to a minimum in the better 
quality machines. Such fastenings will 
loosen and rattle eventually. 

Today’s dishwashing detergents 
tend to be fast and caustic. As such, 
they are very hard on most metals. 
It pays to specify stainless steel and 
nickel alloys for ail parts which come 
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ADJUSTABLE 
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WATERFRONT 


















Get your pier and float into the water and begin enjoying an attractive, 
scientifically engineered waterfront immediately. No more heavy lugging 
and tugging. 


Write for FREE catalog or call collect OSborne 6-2271. 


HUSSEY MANUFACTURING COMPANY, INC. as 


16 Railroad Avenue North Berwick, Maine V/, 


Swimming and Landing Floats, Diving Boards and Aqualines, Landing Piers and Accessories 
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MOUNTAIN-TOP 


EXPERIENCES! 
CLIMB 


PROTECTED 


WITH 
BENEFITS! 
COLLEGE Lippamy 


WRITE FOR LATEST DETAILS 


BROTHERHOOD MUTUAL LIFE INSURANCE COMPANY 


FORT WAYNE 2, INDIANA 
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back to camp 


under Educators NEW Premium Refund 
Qualification Formula — a money-saving 
New Idea! 


Learn more about Premium Refunds and 
these other benefits of 


CAMPERS MEDICAL 
EXPENSE PLANS 


Flexible day and resident plans 








a 

= Staff members may be included 
= Travel coverage = Lowcost 
= 


Emergency dental care # Tuition refund 


Write: E. A. Kenney, Exec. Dir. 
Special Risks Dept. 
14 S. Wycombe Ave., Lansdowne, Pa. 
MEMBER ACA 





Educators MUTUAL LIFE INSURANCE CO. 


LANCASTER, PA. 
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in contact with the wash solution— 
valves, manifolds, tanks, scrap trays 
and the like. Most manufacturers will 
not assume any responsibility for cor- 
rosion of materials. 

Dishwashing detergents, of course, 
will also dissolve lubricants. Except 
for motors, most moving parts in a 
dishwashing machine must operate 
without benefit of lubrication. The 
fewer moving parts the better. 

While dishwashing machines have 
been getting larger and costlier, the 
practice of installing two or more 
smaller machines to handle the vari- 
ous types of tableware in a large op- 
eration has also become more pre- 
valent. The choice here is not a 
matter of initial cost. It is rather one 
of job performance and dish handling 
technique. 

It has been found that the use of 
additional machines for washing 
glassware, cups and flatware can re- 
duce breakage, insure better inspec- 
tion and generally speed up the entire 
dish handling operation. 

There are several basic types of 
dishwashing machines—each designed 
to do a certain job. The following 
“round up” covers the various char- 
acteristics of each type in order of 
capacity. 

Pump immersion type machines are 
designed to meet the special needs 
of places or camps where power, 
water supply or sewerage disposal 
may present problems. They use high 
turbulence rather than sprays to re- 
move soil. A 180-degree rinse dip 
completes the sanitizing job. These 
“mechanical sinks” are available in 
two and three tank models. They will 
wash about 600 pieces of dishware 
per hour. Basic units costs around 
$700, plus accessories. 


Single tank, hood or roll-top are 
priced at approximately $1,000. Most 
handle from 25 to 40 racks per hour. 
Because of their small size and sim- 
plicity, roll-top machines are often 
used in connection with fountains and 
other counter service operations 
where capacity is not a primary con- 
sideration. Generally, these machines 
are not for trays. Large trays cannot 
be accommodated even in the larger 
models, and only a few small trays 
can be racked because of the angle 
of the hood. 


Single tank door and curtain types 
are still compact, but they usually 
have 100% more powerful motors. 
Average capacities range from 35 
racks per hour for the curtain models 
to 45 racks per hour for the door 
models. They should handle small 
trays easily. In addition to being com- 
pact, the door type machines have 
more flexibility, They can be installed 
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for straight-through or corner opera- 
tion. Curtain, push-through machines 
in stainless steel start at about $900. 
Door types range from $1,000 to 
$1,800, plus accessories. 

Automatic conveyor machines are 
intended for use in operations which 
wash 3,500 or more pieces of dish- 
ware per hour. The rack or dish con- 
veying mechanism may be a flat belt, 
a pawl type which pushes the racks 
through on steel tracks, or a peg 
type belt which holds dishes upright 
without using racks. Automatically- 
timed wash and rinse cycles should 
be standard on all conveyor machines. 
There are single, double and triple 
tank models to which pre-wash sec- 
tions and dryers can be added. 

Single tank, automatic conveyor 
machines start at about $2,000, plus 
accessories. Average capacity is 100 
to 200 racks per hour. Many dealers 
and food facilities engineers recom- 
mend the installation of built-in pre- 
wash units with these machines, as 
the pre-wash function must be per- 
formed anyway. The difference be- 
tween a manual overhead spray type 
pre-wash and a_ built-in unit is 
roughly $600. Such decisions, of 
course, must be based on the over-all 
dishwashing system established. 


Mu!tiple-Tank Machines 

Two-tank automatic conveyor ma- 
chines are designed to wash 130 to 
160 racks per hour, under average 
conditions. Prices start at about 
$3,200, plus accessories. Aside from 
the increased capacity, the chief ad- 
vantage of a two-tank machines lies 
in its hot water saving ability. The 
maximum amount of 180-degree 
water used in a two tank machine 
(200 to 300 gallons per hour) is gen- 
erally less than half the minimum 
amount required for a single tank 
conveyor unit (320 to 460 gallons per 
hour.) The second tank recirculates 
the rinse water. Only a short final 
180-degree rinse uses fresh water. 

Three tank conveyor machines in- 
clude a built-in pre-scrape which uses 
recirculated water (a water saving 
feature;) wash, rinse and fresh water 
final rinse. These machines will easily 
handle 225 racks per hour. Prices 
start at about $5,000, plus accessories. 

Flight-type continuous racking con- 
veyor machines are available in single, 
double and triple tank models. Prices 
range from $8,000 to $13,000, plus 
accessories. Any camp serving 300 or 
more persons per meal might do well 
to consider the possible savings in 
labor and breakage resulting from 
rackless dishwashing. There is less 
handling of soiled and clean dishes; 
and much less space is required for 
soiled and clean dish tables. 
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Hoosier offers you the fin- : 
est and most complete line -qqugs 
of camping tents on the , 
market at prices that will 
save you money. 






PERMANENT CAMP TENTS 
Designed for platform frame or long term camping. 
Wonderful protective shelter for girls or boys in 
camp. Choice of either Khaki Water Resistant 
Treated or Flame Resistant Khaki Flamefoil Army 
Duck in durable 12.63 oz. weight. Front and rear 
doors roll up. Reinforced at all points of strain. 
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FORESTER UMBRELLA TENT 












Especially designed for canoe trips 
and hikirg, this tent sleeps 2 men 
comfortably. Sewed in floor, zipper 
screen door with riser, 6’ wide and 
8’ long with 3’6” height. Made of 
6.2 oz. Pearl B Water and Mildew 
Resistant Drill. 


This tent is especially suited for 
group leaders. Provides ample 
headroom for adults with many 
features to make camp life more 
comfortable and enjoyable. Made 
in 9x9 and 11x9 sizes, center pole 
or center poleless frames available. 







HoosiGCr CAMPING ACCESSORIES 


e Sleeping Bags — assure your campers a full nights sleep in 
comfort and protection. Choice of 4 models. 

e Air Mattresses — both rubber and vinyl in several models. 

e Packs — a complete assortment especially designed for 
overnight hikes and field trips. 


FREE! 


Camp Tent Catalog 60-12. Com- 
plete descriptions and prices of 
all tents. Catalog 60-S1. Camp- 
ing accessories. Write for your 
copy today! 


TARPAULIN & CANVAS GOODS CO., INC. 


Camping Division, 1302 West Washington Street 
Indionapolis 6, Indiana 











GOD SPEAKS—TO ME 


A Christian Camp can be an unforgettable 
experience to a child. This counselor’s 
guide book and accompanying pupil’s book 
gives experienced information on organiz- 
ing and conducting a Christian Camp. 

40S0608 Counselor’s Guide ......... $1.75 
4080609 Pupil’s Book .............. .30 


available at your local bookstore 
or THE JUDSON PRESS, Phila. 3, Pa. 
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ANY HOT OR COLD ALL BEVERAGES 
BEVERAGE EXCEPT MILK INCLUDING MILK 


Eliminate Costly Duplication Of Equip- 
ment, Labor And Space By Adopting The 
“AerVoiD-Central Kitchen System” 


Serve Food or Beverages piping Hot 
or refreshingly Cold to any number of 
people, at any number of locations, any 
distance, with Portable ‘“AerVoiDs” — 
Their permanently efficient VACUUM- 
INSULATION does not settle, shrink 
or deteriorate. It provides a positive 
“Safeguard” against insanitary leak- 
age, because it re- 
quires Air-Tight 
Construction of 
the Greatest Dur- 
ability — Specify 
“AerVoiD” to be 
Sure! 
® Highest In Quality 
®@ Lowest In Cost 


Write for FREE Literature Kit CM-23 


Vacuum Can Co. 


COMP L Ake 


With Sonitary Construction 


Requirements (Ordinance 
nd Code Pub. No. 37) 


SERVICE 











19 S. Hoyne Ave., Chicago 12, Ill., U.S.A. 
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Help Campers Discover 


Enduring Basic Values 


By Mary Louise Mosely 
Camp Awanee, Brandon, Vt. 


HEN A CHILD returns home 

from camp, he brings with him 
the effects of values derived from the 
entire camp program. These values 
are an integral part of the discovery 
of one’s self. The camper does not 
create these values; he only discovers 
them, and later on he will, or should, 
make use of them in his method and 
conduct of living. 

Uppermost on this list of values 
are the ones which may be classified 
as spiritual values. The reader should 
take careful notice of the use of the 
word “spiritual” as opposed to the 
general concept of a religious creed. 

Spiritual values may be derived 
from experiences which are not re- 
lated to the creed of a religion. A 
quiet moment spent watching the 
colors of the fire flare and recede, an 
exploratory walk in the green myster- 
ies of a wooded hill, the singing of 
the camp song at the end of the day, 
all these contain attributes of spirit- 
ual values. They do not recognize nor 
need a religious creed. The Jewish 
boy in the New England camp may 
receive values similar to the Catholic 
in a Mid-Western camp or the Pro- 
testant boy in a Southern camp. The 
realization of these spiritual values is 
a religious experience designed to ap- 
peal to the intellect or to the “higher 
part of the mind,” while at the same 
time it expresses a desire to act for 
or commune with an Infinite Being. 

The tone of the spiritual role in 
the camp is set by the director of the 
camp. His philosophy influences the 
role of the spiritual values offered to 


campers. In consideration of this, an 
effort was made in a study conducted 
by the author to secure philosophies 
of a number of camp directors from 
various sections of the United States. 
These directors defined their own 
aims and objectives in regard to the 
role of spiritual values received by 
their campers in every phase of camp 
life. These philosophies served as an 
important means of arriving at a 
statement or definition of the spirit- 
tual values which are inherent in a 
summer camp program. The follow- 
ing material comprises the statement 
or definition of spiritual values in- 
herent in camping. 

Spiritual values may be obtained 
by the camper in two ways: The first 
way is in relation to the primary 
aims of the director toward spiritual 
values. These aims may be stated as 
follows: 

1. To bring the camper into a 
closer contact with God. 

2. To develop character and ethi- 
cal behavior. 

3. To link the beauties of nature 
with God. 

4. To create a group life which is 
conducive to the attaining of spirit- 
ual values. 

Various methods may be used to 
achieve these primary aims. The di- 
rector should analyze each aim care- 
fully and then apply methods which 
are suitable to his own particular 
camp situation toward the realization 
of that aim. 

Suggestions for the attaining of the 
first aim are: grace at all meals 
whether in camp proper or on a 
cook-out, evening vespers or devo- 
tionals, and Sabbath observances. 

The study included a camper ques- 
tionnaire which pointed out several 
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factors. Some camps do not have a 
period for evening devotionals. This 
brief time may become of great value 
to the camper. The questionnaire also 
pointed out that although most of the 
campers attended services and found 
them to be interesting they did not 
feel a “carry-over” value. Content of 
the weekly religious service should 
be carefully reviewed by someone 
who is capable of directing the serv- 
ices. Strict adherence to a set pattern 
or ritual presents few opportunities 
for impressing a child. 

The second aim may be realized by 
talks with counselors or the director, 
and by the recruitment of qualified 
staff. The staff should be given an op- 
portunity to attain spiritual values 
themselves and thereby to impart 
these values to the child. 

The recommendation for the third 
aim is to stress the beauties of nature 
in trips, around campfires, and when- 
ever possible in camp activities. This 
method leads to the linking of God 
with nature. 

The fourth aim may be gained by 
group discussion in which spiritual 
values are paramount and, here again, 
in the careful selection of staff. 

The second way by which the 
camper may obtain spiritual values is 
by the education of the camper to 
three primary values which are of 
importance in his life. Much has been 
said about the direct and _ indirect 
methods of educating the child. The 
application of these values may em- 
ploy both schools of thought; how- 
ever, the direct method is urged. The 
camper should be made to understand 
these values. These three primary 
values are: 

1. To learn to get along with others 
by being completely honest with God 
and with self. 

2. To think about the purpose of 


CAMPING MAGAZINE 





." 


he! 
S 


—Campo Fiesta photo by C. C. Burnes 


life, to reflect on the God-given priv- 
ilege of occupying a special place in 
this Universe. 

3. To feel close to God, to learn 
to depend on His presence and on 
His guidance, to be grateful to Him 
for all material blessings. 

Realization of the first value may 
come from every phase of the camp 
program. The ability to form friend- 
ships, demonstration of good sports- 
manship, learning to listen and co- 
operate with others, and the gaining 
of self-confidence contribute to the 
primary value of learning to get along 
with others. 

Spending a few moments each day 
in quiet thoughtfulness serves to en- 
courage initial thinking about the pur- 
pose of one’s life. Campers should be 
encouraged to set aside such mo- 
ments. The wise counselor leaves 
them to their pondering, but is avail- 
able for needed discussion. The use 
of devotional periods also contributes 
to this value as a great deal of con- 
centrated thinking may be done in 
the few minutes before or after Taps. 

The third primary value is to feel 
a closeness to God. The camp that 
offers a program rich in activities 
and supervision but which places lit- 
tle significance on the value of realiz- 
ing a kinship with God. is indeed, as 
Lowell Hazzard stated, “a camp with 
its heart left out.” 

A statement of philosophy is al- 
ways open to critical analysis. There 
can be no unequivocable statements. 
There can only be a stating of be- 
liefs. Therefore, philosophies of one 
person may become the _ stepping 
stones of another. Paradoxically, this 
same philosophy may be torn apart 
by yet another investigator and still 
serve a purpose by inciting the birth 
of a new philosophy. 

We might then say, with the help 
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of Socrates, that the unexamined 
philosophy of the camp director to- 
ward the role of spiritual values in 
his camp is not worth stating. Every 
camp director should have such an 
examined philosophy. The _philoso- 
phies as outlined in the study showed 
some self-examination. 

However, too many of them left to 
nature the role of teaching these val- 
ues to a child. God has provided the 
magnificent setting, the child is the 
chief actor or actress in this setting, 
but the direction of his life may be 
altered by the intelligent understand- 
ing and guidance of a God-centered 
adult. Therefore, it becomes eminent- 
ly important to the camp director to 
see that this proper guidance is given. 
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= Somewhere, someplace, sometime 
=| amidst the maze of schedules, the 
*! rush of activity, the intensity of ex- 
citement, the attention to duty, come 
moments of deep value and lasting 


ence. No one can guarantee these 
values, no one can establish them in 
a program schedule, no one can as- 
sess the results. We can establish a 
tone within the program or create 
and suggest circumstances that may 
result in depth of meaning and un- 
derstanding to our campers. In this 
we deal in faith and extreme hope- 
fulness. 

When, before the break of day, a 
group of campers and their adult 
leader climb to the summit of a lofty 
hill or mountain and from there ob- 
serve the panorama below, when they 
= gaze in wonder at the first streaks of 
# dawn signifying the birth of a new 
« day, then can come to each one a 
: lasting spiritual uplift and joy never 
before experienced. God is there! A 
new creation is taking place! 

When the adult leader and his 
© small group sit quietly in the waning 
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ed The selection of staff members who 
'o- embody this sense of duty to the 
in camper is of paramount necessity. 
ry The activities of the camp should 
an be geared to the idea of stressing 
0- spiritual values. This is not to say 
ed that the author believes the camp 
should become a Bible school, but 
to it is to say that there are elements in 
il- all activities which are conductive to 
he the recognition of spiritual values. 
ne The test of a camp is not the num- | 
g, ber of campers contained within, nor 
re the appealing beauty of the surround- 
d- ing countryside, nor the note-worthy 
dd list of counselor specialists. The test 
t- of a camp is the type of camper who 
te) emerges from its gates at the end of 
n. the summer months. | 
| 











Check FULTON first 
for finest TENT values! 


V wiper SELECTIONS! Choose from 25 ready-to- 
pitch models, or let Fulton custom-make to your 
specifications. Fulton Tents fill every camping 

~, need. 


v LOWER COST! Fulton’s quality-controlled mass 
production reduces manufacturing costs to save 
you more. You save on up-keep too, as Fulton 
tents last longer. 


FINER CRAFTSMANSHIP! Fulton tents feature 
balanced strength canvas, perfected weather-resis- 
tant treatment — SHUREDRY and FULTEX, double- 
| stitched seams, and reinforcement at all “strain 
| points.” 


BUY NOW FOR IMMEDIATE DELIVERY! 
“A-93-year old reputation for quality materials 
and workmanship” 


Fulton 


COTTON MILLS 





uavalues 





the | shadows of the evening campfire and 
ex- | the leaders speak softly, recounting 
me | the blessings of the day and the hopes 
and plans of the morrow, then can 
come a depth of spiritual understand- 
ese ing for each one present. a 
in When in the clamor and excite- § 
as- | ment of daily activities, one camper = 
1a} in discusion with another draws © 
ate |} himself erect and says ‘“Scout’s hon- 
or’—here may be the beginning of 
un- | a practice that demands that a man’s 
his | word should be as good as his bond. 
pe- Program in camp should contrib- 
ute to lofty but understandable re- 
, 4 | ligious concepts and a_ spiritual 
ult | awareness for campers. These things 
fty } happen when the staff individually 
b- | and collectively present a_ straight- 
ey { forward, happy attitude to all with 
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Characteristics of Successful 


Camp Counselors 


ELECTING a staff is viewed by 
many camp directors as_ the 
most important job they perform. Lo- 
cation, physical plant, food and wea- 
ther are significant factors in camp 
success, but it is the personal relation- 
ship between counselor and camper 
that is remembered as the child looks 
back over his camping experience. 
This also largely determines whether 
a camper will return year after year. 
Therefore, the techniques used in 
staff selection are vital. 

We will outline some personal 
characteristics and methods for as- 
sessing them for purposes of predict- 
ing success for applicants for summer 
counselor jobs. It is assumed that the 
interview is the most commonly used 
device for selection, and the points 
raised are keyed to interview situa- 
tions. 

It is not easy to arrive at valid 
judgments of psychological charac- 
teristics in a brief interview. Indeed, 
much of the research on interviewing 
suggests that it leaves a great deal to 
be desired and whenever possible 
should be supplemented by psycho- 
metric techniques\,However, it is 
nonetheless true that no more prac- 
tical, simple or broadly satisfactory 
method of assessment than the inter- 
view has been found. Therefore, the 
primary concern of most camp direc- 
tors is to improve their interviewing 
techniques so as to arrive at better 
predictions of counselor success. 

The seven personal characteristics 
discussed are those that seem most 
crucial for camp counselors in their 
interpersonal relationships with camp- 
ers. Awareness that the interview 
should be aimed at the assessment of 
these qualities will give it positive and 
significant direction. 


Empathy 


The ability to understand how an- 
other person feels is of extreme im- 
portance in successful interpersonal 
relationships. It is necessary to be able 
to look at things in the way that 
other people see them, to understand 


the feelings people have and to be 
able to experience those feelings with 
them. 

The successful counselor has had 
experience with different emotions. 
Indeed, he cannot be successful if 
others find it necessary to hide their 
feelings from him because they be- 
lieve he will not understand. He 
knows joy, sadness, depression, fear, 
loneliness, anger, love, and hate. He 
can recognize them in other people. 
Feelings do not frighten him; he can 
experience them with others without 
being upset or overwhelmed. 

At times the interviewer can judge 
intuitively the presence of this em- 
pathic characteristic. His own em- 
pathy helps him to recognize it in 
others. At other times, it is necessary 
to interpret certain comments the 
candidate makes and from them to 
infer how much empathy he possesses. 

One useful clue can be found in 
the candidate’s ability to understand 
the problems that the interviewer 
faces in the immediate situation. Does 
the candidate recognize how hard it 
is for the interviewer to hire a good 
staff, how difficult these judgments 
are to make, and the depth of the 
responsibilities involved? If he can 
empathize in the stress of the inter- 
view, it is reasonable to predict that 
he will be able to empathize with 
campers in the more relaxed atmos- 
phere of camp. The candidate should, 
then, be given maximum opportunity 
to express his feelings about the in- 
terview situation. 


Anger 


Many incidents and _ experiences 
may occur in camp to stimulate anger. 
It is natural to get angry; one does 
not look for counselors who never 
feel this way. Successful counselors 
get angry, but they experience this 
in response to important matters, not 
in relation to minutiae. They feel and 
express their anger openly, verbally— 
and then it is over. It does not re- 
main in a latent, repressed state, to 
create tension and hostility that affect 
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innocent campers and co-workers. 

One ‘can learn a great deal about 
how a person handles anger by asking 
him about it directly. Cultural pres- 
sures usually indicate that overt ex- 
pressions of anger are to be suppress- 
ed. The usual candidate, therefore, 
will tend to deny that he has a “hot 
temper” or that he “blows his top” 
occasionally. He is unaware that the 
psychologically appropriate response 
is quite the contrary. The interviewer 
should probe at this point to encour- 
age the candidate to talk about the 
events, times and pressures that have 
made him angry, as well as his me- 
thods of expressing anger. Such a pro- 
cedure has an element of catharsis 
in it, and tends to encourage greater 
freedom of response once the surface 
level of the “socially acceptable” has 
been passed. 


Skill 


Having a definite skill is important 
to the candidate if he is to relate 
effectively to campers. It makes little 
difference what the skill is, so long 
as one is present. Such skills as play- 
ing a guitar, painting, building camp- 
fires, singing, cooking, wrestling, 
weightlifting are useful. The impor- 
tant thing is that there is something 
the candidate can do well and at 
which he can be observed by the 
campers. This seems simple enough, 
yet it is often important to the es- 
tablishment of the respect and rap- 
port a camper must feel toward a 
counselor if their relationship is to 
be a productive one. Perhaps unfor- 
tunately, just being a “nice guy” is 
not enough for the good counselor. 


Humor 


Can the candidate see humor in 
Situations which could be interpreted 
as annoying? Does he laugh freely? 
Such a potential is important, as it 
can act as a buffer for the inevitable 
trying experiences of camp and pre- 
vent frustration. The ability to see 
and react to the humor in a difficult 
Situation provides a highly successful 
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way of releasing tension both for a 
counselor and the campers who will 
tollow his lead. This capacity fre- 
quently can be judged by observing 
how the candidate reacts to awkward 
situations that occur during the inter- 
view itself. Does he respond with con- 
strained good humor or with em- 
barrassment to such real or “staged” 
situations as the interviewer blotting 
his notes, losing his matches, or be- 
ing unable to keep his pipe lit? Does 
he become annoyed by too-frequent 
interruptions of the interview? How 
does he react to highly personal ques- 
tions on matters that usually stay 
beneath the veneer of respectability? 
Responsibility 

This rather nebulous quality can 
be examined closely for purposes of 
judging counselor candidates. The 
director looks for individuals who will 
take their work seriously, people 
who care what happens and about 
how things go. It matters to them 
that they do their job well, that the 
campers are happy and have a good 
summer. It matters to them that the 
camp has a successful season. They 
are able to develop easily a sense of 
loyalty to the camp and the director. 
They feel a part of things. 

Clues to the presence of this char- 
acteristic may be obtained from the 
interview. Does the candidate arrive 
in time for his appointment? Is he 
dressed in such a way that seeing the 
interviewer appears to be an impor- 
tant event for him? How carefully 
does he fill out the application forms? 
Is the data complete and accurate? 
Has he shown a potential for respon- 
sibility in the past? The last point 
usually will show up in recommenda- 
tions, but the validity of such evidence 
is frequently questionable. Some use- 
ful cues can be gleaned, however, 
from the jobs he has actually done in 
the past, the kinds of things the can- 
didate has done and their implications 
in terms of responsibility. 


Enthusiasm 

Is the candidate “alive?” Does his 
manner of presenting himself indicate 
a zest for living? Does he seem in- 
terested in the things the interviewer 
tells him? Such factors can often be 
read in the expressive behavior of 
the candidate. Facial expressions, 
particularly, can be revealing of en- 
thusiasm. Because of the contagious 
nature of this attribute, counselors 
who possess or can mobilize these 
feelings are valuable in the camping 
situation.) Campers are happier when 
they are excited and enthused about 
the things they are doing. Under these 
conditions they will often be more 
willing to attempt new activities. 
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Self-realization 


A counselor whose personal life is 
disordered is usually detrimental to 
the camping situation. He is too 
anxious and tense because of his own 
difficulties to be able to use his per- 
sonality effectively for the benefit of 
camp and campers. Those who are 
not realizing their own goals in life 
and are, therefore, frustrated and un- 
happy are people who fail to con- 
tribute to the camp and usually de- 
tract from it by creating tension and 
stimulating discipline problems. 

It is difficult to judge this area, but 
some significant clues may be gained 
by looking at how the candidate is 
functioning in major life areas: 

School: Is he in academic difficulty, 
or is his school life successful in 
terms of his level of competence? Is 
he sensibly and appropriately active 
in the activities of his school? 

Friends: Does he have friends with 
whom he relates effectively and satis- 
fyingly? What is the general reputa- 
tion of his group? 

Job: Is his occupational life in 
order? Does he know where he is 
going vocationally and does he see a 
relationship between his prospective 
camp work and his future occupa- 
tional objective? 

Finance: Is his financial situation 
secure enough that he is not con- 
stantly threatened by money prob- 
lems? Are the financial offerings of 
the camp job enough to meet his ob- 
ligations, or will he be worrying about 
a prospective inability to meet fu- 
ture bills (as for college tuition, etc.) 

Sexuality: Does he relate effectively 
with members of the opposite sex? 
Does he or has he had enduring re- 
lationships that were pleasant and 
gratifying to him? Is he over-sensi- 
tive to discussion of this area of life? 

Home: Does he get along with his 
family? Things need not be perfect 
at home, but a constant war—hot or 
cold—between candidate and family 
is indicative of a tense individual. 

Certainly the above factors cannot 
be considered mechanically. The in- 
terviewer continues to judge on the 
basis of his own experience and in- 
tuition. No candidate for a camp 
counseling job can be expected to 
possess all the listed attributes to the 
most desirable degree. These sugges- 
tions, however, are useful methods 
to help form more valid impressions. 
It is hoped that they will help the 
camp director to decide more pre- 
cisely what aspects of candidates’ 
lives should be considered in evaluat- 
ing prospective camp counselors. As 
an interviewer’s judgments become 
more adequate, his selection of coun- 
selors will become more successful. 
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FURNISHINGS ¢ SUPPLIES 


CAMP 


EQUIPMENT 


glassware — dishes — cutlery — bedding 
— kitchen utensils — range — potato 
peeler— mixing bowls — insecticides — 
disinfectants—brooms—rubber matting 
— waffle irons—coffee urns— food 





mixers — plastic ware 


DON sells 50,000 items for camps and other 
places where people sleep, eat, drink, play. 


Prompt Shipment is a DON Policy! 


The DON NEWS, published 
throughout the year, will 
keep you informed as to the 
latest in time-saving, labor- 
aiding equipment for your 
camp. Send for your free 


copy. 


: epwaro DON « company 
~ Ey 2201 S. LA SALLE ST. Dept. Gd CHICAGO 16, ILL. 








Over 100 ie S 
projects N 
@ easy to do 


@ FUN for the doer 


@ inexpensive 


\ 


Fade pocced i f- 
@ fresh and varied A< e By ad | Megs 


—— real magic for leaders 
of 6- to 12-year-olds 


lo¢ CRAFTS— 
FOR KIDS 


by Jane Wardwell 


@ ALL pre-tested 


The widest variety of projects — from 
horse chestnut bubble pipes to curly-Q 
pictures, things to wear, gifts, party 
favors, holiday articles — offer an 
abundance of fun, learning and achieve- 
ment for youngsters. General instruc- 
tions on handling children, tools, and 
materials help the new leader. Fully 
illustrated instructions insure the suc- 
cess of each project. Dime store, home, 
and industrial scrap supply all needed 
materials. Washable cover. $2.95 


At all booksellers 


ASSOCIATION PRESS 
291 Broadway, New York 7 

















complete trail 
feeding 


with minimum weight 


minimum cube 


reasonable prices 


assure successful 
Tripping Programs 


Order individual items or 
full prepackaged menus 


PROVEN BEST IN THE FIELD 


BY THOUSANDS OF CAMPERS 








"TRAIL UNITS” 
Complete menus — four campers/one day 


Breakfast - Lunch - Supper 
In a box 11% x 11" x 4/2” - Only 6% Ibs. 





Write for catalog and price list. 


CHUCK WAGON FOODS 
P. O. Box 66E 
Newton 64, Massachusetts 





29 











East Side, 


You'll Trip The 
Light Fantastic 
On The Sidewalks 
Of New York 


By Ralph D. Roehm 
Chairman 
Convention Operations Committee 
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West Side, @ 
All Around The Town H4 ¥ 


Hotel Statler‘'-— center of activities for ACA 








members attending the Association’s 1962 Na- 
tional Convention. 


In New York City, come next 
March, the greatest gathering of camp 
people ever assembled will convene 
for the National Convention of the 
American Camping Association. From 
all sections of the United States and 
Canada, camp directors, owners and 
administrators will come to share ex- 
perience with each other and learn 
some of the new techniques of camp 
operation. 

New York City is a magnet which 
will draw representatives of our finest 
private and organizational camps. Its 
theater district, tamous restaurants, 
United Nations Headquarters, airports 
and Greenwich Village are _ well- 
known. Its great universities, Colum- 
bia, New York University, Fordham, 
and its churches, Riverside, St. Pat- 
rick’s, Temple Emanuel, St. John the 
Divine and others are equally well- 
known. New York is big but it is 
easy to find your way because of the 
way it is laid out. 

Department stores, including the 
world’s largest, are a matter of a few 
minutes’ walk from the hotel lobby. 
Fifth Avenue is just two blocks away. 
The shops on 57th Street are known 
the world over. 

Madison Square Garden, home of 
famous sporting events, is only a 
seven-minute subway ride, and even 
quicker by taxi. 

Museums and zoos — New York 
abounds in places of cultural and 
scientific interest. Because the Statler- 


Hilton Hotel is strategically located 
with reference to city transportation 
facilities, these are easily reached by 
subway, bus or taxi. Delegates who 
wish to pursue special interests will 
find a wealth of material on almost 
every conceivable subject in one or 
more of these fine institutions. 

The Statler-Hilton, across the street 
from the Pennsylvania Railroad Sta- 
tion, will house the Convention; we 
have reserved all the meeting rooms 
and most of the bedrooms of the 
hotel. The Exhibition Hall on the 
mezzanine can accommodate 250 ex- 
hibits. We will have the Grand Ball- 
room, Terrace Ballroom, Penn-Top, 
Georgia Room, Ivy Suite and other 
rooms for our general meetings, sem- 
inars and interest groups. A large hos- 
pitality room will be set up where 
those in attendance may meet friends 
and relax between sessions. 

The Statler-Hilton is known for its 
courteous services such as a compli- 
mentary newspaper under your door 
every morning, overnight laundry 
service, day and night valet service — 
all of which mean comfortable living. 
The hotel also provides many unusual 
services, from resident nurses to mix- 
ing baby’s formula. 

So plan now to join us in New 
York next March 6-10, 1962. Come 
by train, plane, bus, car or steamship, 
whichever you prefer, but come and 
sample our hospitality. We will be 
more than glad to welcome you! 
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_By Stanley Michaels 
ACA President 


February 22, 1961, marked the be- 
ginning of a new responsibility and 
challenge for me. As your new presi- 





dent, I greet you with high hopes and 
a firm conviction that ACA is moving 
forward with vigor and dedication to 
meet our role of leadership in the 
field of camping. I welcome this op- 
portunity to work closely with our 
Executive Director Hugh Ransom, 
our executive staff, our national Board 
of Directors and Section Presidents. 

During the past two and a half 
months I have attended six of our 
seven Regional Conventions, and I 
am eager to report to you that our 
Sections are strong and healthy. It 
has been a stimulating experience for 
me to see, at first hand, the scope and 











depth of activity in which our Sec- 
tions are engaged. We are making 
progress in standards, leadership 





Stanley Michaels 


training, campcraft certification, legis- 
lation, research and publications. It’s 
good to know that the American 
Camping Association is “on the 
move.” However, we have work to 
do, lots of it, if we are to approach, 
let alone achieve, our goals and aims. 
I am grateful beyond words for the 
warm and gracious hospitality extend- 
ed to Hugh Ransom and me as we 
traveled the U. S. A. for ACA. 
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ACA NEWS OF THE MONTH 


New ACA President Greets Members; 
National Board Meeting Reported 


The following report of action and 
direction taken by our Board of Di- 
rectors will give you insight into our 
present program. I will appreciate 
hearing from you; your ideas and 
suggestions will always be welcomed. 


By Howard Galloway 
Editor, Camping Magazine 


A record-breaking budget of $100,- 
350 has been adopted by the ACA 
national Board of Directors for the 


National ACA Budget 




















Next Year Current Year 
7/1/61 to 7/1/60 to 
INCOME 6/30/62 6/30/61 
ELT APE R GS ROE EP OS SED $ 82,500 $75,000 
SIRE RIOEGEE he TAREE S EPSTEIN 2 SE TD | 5,000 3,000 
Magazine Subscriptions .............................. 1,000 1,000 
SER Si RIAN Weal pe ete CE MP ESOS 1,000 500 
Conference and Convention ...................... 0 0 
ne SI 8s coin ooo cok lc bac bee dee dans ecstdh 5,500 7,950 
oe sca vaxgad bectiens nab 0 0 
SN I Sg 053g 5c a ceiueatin se cavbicuanecssonn 250 500 
Resale Items.. ...... scudvooeietde ies DM ae mie ue ae 100 0 
RI TINIE sisi ils en Sata: 5,000 0 
Total Income ............... haste dasct. jtut cadens $100,350 $87,950 
EXPENSES 
Mai ce 1s calcd edad nes Sua dageekiael $ 56,000 $49,500 
PIU MINS 5 <5 dae nncssindetada di dewesiaveawaanveniedesdenah 1,300 1,150 
Employment Security Tax tops Ginatahgadicn 150 250 
Camping Magazine ....... ........00....0.....0000.... 11,500 11,200 
Retirement Insurance .......... Bidtaucacainee es 1,000 1,000 
PI ooo sc gcpsdcadcsdnevcnsebicsnccnccandea’ bias 5,000 3,500 
Board Travel and Expense ........................ 7,500 6,500 
Committees (General) .................00000000... 800 500 
Standards Committee ............0...0..000.000..... 1,250 3,250 
Leadership Committee .........00000..000000..... | 1,000 750 
Private Camp Committee ............... .......... 250 200 
Public Relations Committee .............. ....... 2,000 200 
Field Services Committee ............... ete 250 250 
Membership Promotion .............................. 1,800 1,800 
Re os. Gaswbacavesdeee dhe 1,800 1,800 
Postage and Freight .........................:. hisaae 2,300 2,300 
RI Gariale ts te ae iccc so swaces ee 900 800 
Telephone and Telegraph .......................... 600 600 
Maintenance and Equipment .............. ‘Gigs 600 600 
UO ei Ce cue ouch Hs 800 700 
SO MI re ee oo ee 600 500 
NS ea eda 150 100 
SCART Oe patna ea NCes Oe 100 0 
REITER RSIS seta tiy es eM Rina Pee Ao Oe 1,000 500 
RN os aC os at aan 500 0 
I 5652 Soc eter a oases 700 0 
GESTS s Paice Ine Re PPP REMRRPC RECOM Er Fad 500 0 
Be MI i ssesiivicesvasveranicvsencic fora Bn $100,350 $87,950 
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WATERTIGHT 


Liquid Plastic Finish © 


REVOLUTIONARY 
Development 
Makes 
“Paint” 
Obsolete! 


USED BY U.S. NAVY 





“Sheer magic” you'll say when you see the results SAV-COTE performs 
on your camp boats, canoes, swimming pools, playground equipment, 
waterfront property, camp supplies and any surface that needs protection 
from seepage, rust, rot, corrosion, mildew, salts, sunlight, and moisture. 
Applied like paint, it forms an impervious watertight, weatherproof and 
elastic skin. Seals into a tough glass-smooth finish. So amazing that a 
wallop will dent rather than shatter it. Doesn’t crack, peel or chip in 250 
degree heat or Arctic cold. Boats, pools and equipment refinished two and 
three years ago are still reported in excellent condition. Brush it, roll it or 
spray it over old paints and on bare surfaces. Perfect for wood, metal, 
masonry and canvas products. You'll recognize the unique, superior quall- 
ties of this finish from the moment you open the can to the last gleaming 
brush full. Outperforms conventional paints up to four times. Used by de- 
lighted camp owners, U. S. Navy, Army, factories, and builders from 
Maine to the Virgin Islands. 


DIRECT FACTORY PRICES AVAILABLE |! 
SPECIAL DISCOUNT TO CAMPS! 


Send for FREE literature and color chart TODAY ! 


SAV-COTE Chemical Labs. 











P. O. Box 2128-CA Alexandria, Virginia 
® INDIAN CRAFT 
Send for 48 Page Illustrated Catalog 
Supplies Kits, 
_ for all Beads, 
pas —o — pit Revolutionary, Indian Feathers, 
Instant Relief advanced formula Craft Books, 
from instantly neutralizes 
poison, stops itch, Work Leather 
POISON IVY prevents spreading. 
Often copied but 
OAK never equaled. GREY OWL INDIAN CRAFT CO. 
Super-satisfactory 150-02 BEAVER RD., Dept. C-61 
SUMAC relief or your JAMAICA 35, N. Y. 
money back. IA 63660 











32 





period July 1, 1961 to June 30, 1962. 
The action was taken at the Board of 
Directors meeting held Feb. 20-22, 
1961 in Des Moines, Iowa. 

The new budget is $12,000 over 
the current-year budget. Of the in- 
crease, $7500 additional income is ex- 
pected from memberships and $2000 
from publications. Income of $5000 
from a Leadership Grant is also bud- 
geted. 

Major expense increases budgeted 
are: Salaries $6500, travel $2500 and 
public relations $1800. Details of the 
new budget appear elsewhere in this 
issue. 

Election of two new national ACA 
officers was announced to the Board 





Howard Galloway 


following count of member ballots. 
They are Secretary Carolyn Cotton, 
Girl Scouts, Minneapolis; and Vice- 
president Fred Carl, YMCA, Wash- 
ington, D. C. Miss Cotton was for- 
merly Chairman of the ACA Field 
Service Committee and Mr. Carl was 
Chairman of Region II. 

Revision of ACA’s constitution, as 
proposed some time ago and publish- 
ed in the December 1960 issue of 
Camping Magazine, was voted by the 
Board. The changes add two items to 
the list of ACA objectives: (1) to 
provide fellowship among camp peo- 
ple and (2) to give emphasis to spirit- 
ual opportunities through camping. 

The “Contributing” membership 
classification has been dropped and 
a “Busi.iess” membership classification 
added. Times of electing officers were 
switched to make it possible for new 
national presidents to take office at 
national conventions. Methods of se- 
lecting Section representatives to the 
national Council of Delegates were 
clarified and strengthened so as to 
give added status to Delegates and 
assure their being informed regarding 
matters coming before the Council. 

A number of administrative 
changes, expected to improve Associa- 
tion operations, were also voted. 

In another action the Board ap- 
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proved the Leadership Committee’s 
Tripcrafter (Trip Leader) Program 
for experimental operation. Changes 
were made in the program as offered 
by the Committee, to require that top 
leaders on trips of three days or more 
be at least 21 years of age. 
Standards for Travel Camps, which 
have been under development for a 
considerable period, were adopted. A 
small number of changes recommend- 
ed by board members for purposes of 
clarification and strengthening were 
‘included. Copies of the standards as 
adopted will be available to interested 
members’ from ACA headquarters. 


Newsletter Program 


The Board also voted to step up its 
program of Newsletters for all mem- 
bers, with four planned for the next 
year. 

At the request of the Individual 
Family Camping Committee, the 
Board agreed to sponsor a Consulta- 
tion on the subject. The meeting will 
be held in Washington, D. C., on May 
3-4, 1961. Aims of the meeting will 
include determining current problems 
of family campsite operation, work- 
ing toward acceptable standards, tak- 
ing action to guide legislation and 
looking toward establishment of an 
organizational framework for family 
camping. 


American Camp Week 


Confirmation of the dates May 1-8, 
1961, for celebration of American 
Camp Week was voted. 

Recommendations of the Business 
Members Committee for methods of 
drawing business firms which sell to 
camps closer to the Association were 
approved. Included are such items as 
acknowledging business members in 
Camping Magazine and in ACA 
Newsletters, increasing use of the 
Business Member seal in advertise- 
ments, continuation of exhibit space 
discounts to Business Members, grant- 
ing Business Members advance exhibit 
booking privileges and preparation of 
Newsletters for Business Members. It 
is expected a drive for additional 
Business Members will be undertaken 
shortly. 

The Board voted to lend its encour- 
agement and assistance to the Wilder- 
ness Bill, the Youth Peace Corps and 
the Youth Conservation Corps. 

As the final act of his term of of- 
fice, outgoing president Fred V. 
Rogers inducted into office the new 
ACA president Stanley Michaels, and 
President Michaels convened the new 
Board of Directors for a short orga- 
nizational meeting. 
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This isn’t Camp 
But— 





W eather 


It isn’t a bit too early to make plans for your 


1961 camping insurance. 


Obviously, you want to secure the best protec- 


tion for your camp and campers. 


And just as obviously, the best place to buy 


is from the PIONEERS in camping insurance. 


Vermont Acciwpent Insurance Company 


THE SIGN OF GOOD SERVICE 


ERM ON», 


e MEDICAL ® TUITION 
REIMBURSEMENT REFUND 
® ACCIDENTAL DEATH ACCIDENT INSURANCE ®@ EPIDEMIC 
® DREAD DISEASES CO ® DISMEMBERMENT 
mmAND, VE 


Member American Camping Association 
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WATCH THE MAIL 


for your copy of the 


1961 


Magnus Crafts catalog 


MAGNUS CRAFT MATERIALS, INC. 


108 FRANKLIN ST., NEW YORK 13, N. Y. 














~~ JHE RUGGED iC, 


ROOF VP MOWER 


Nearest thing to 
power-steering ina 


heavy-duty mower 


New Swivel Glide Unit 
cuts weeds and lawns 
clean and close with 
**power-steering’’ 
ease over the 


curs weros - mows tawns roughest terrain. 
SAWS TREES - MULCHES 










| 

' PLUS: vaniasie Pitch BLADE ACTION 

i adjusts blade instantly for any cutting job. 

] « Off BATH GEAR DRIVE 

j © 26” WHEELS for greater 

\ traction and maneuverability 
eo HEAVY GAUGE STEEL CHASSIS 

1. CHOICE OF ENGINES 

' 4-7 horsepower 





Write for FREE * 
FACT FOLDER 
and Dealer Name 


ROOF MFG. CO., Pontiac 20, Ill. 











1001 BARGAINS FOR CAMPS 
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Heavy Gauge Steel 
with tubular ends 


MATTRESSES FOR ABOVE 


HUNDREDS OF OTHER CAMP SPECIALS, GOVERNMENT 
SURPLUS AND OTHER BARGAINS AVAILABLE 


ONLY AT ADMIRAL EQUIPMENT. 


Write for Camp Catalog or visit our showroom. Free Parking 


ADMIRAL EQUIPMENT CO. 


WaAtkins 4-4411 


100 FIFTH AVE., NEW YORK 11, N. Y. 


HERE’S MORE BEAUTY 


H 


GENUINE U. S. NAVY SURPLUS 
HEAVY-DUTY UNUSED FOLDING 


BUNK BEDS 


$02 in lots of 
J is or more. 
Less $6.95 ea. 


DOUBLE DECKERS 
(2 Bunks & Adaptor Set) 


6 or more $12.95 ea. 
less than 6 $14.50 ea. 


5” Roll Edge, Cotton filled = $ 8.20 ea. 
5 Roll Edge, Layer Felt top and bottom ....... $10.00 ea. 
Mattress Covers, Goodyear Vinylfilm, contour fit .... $18.60Doz. 
LIST OUR PRICES 
$ 9.60 Heavy 8 Oz. Melmac Stack Mugs .....$ 4.20 Doz. 
32.00 Large Melmac Vegetable Dishes .......... 8.40 Doz 
9.60 Heavy Melmac Tumblers ...................... 3.00Doz 
19.80 112° Oval Melmac Platters ........ 5.40 Doz 
54.00 13%" Oval Melmac Platters . 8.40 Doz. 
9.00 6°° Melmac Bread Plates ............... 1.80 Doz. 
13.20 7'2"" Melmac Salad Plates .. 3.60 Doz 
39.00 10° Melmac Dinner Plates .................. 3.60 Doz 
1.65 Stainless Steel Teaspoons ... .75 Doz 
2.50 Stainless Children’s Forks .90 Doz 
8.50 Stainless 1-Piece Knives ...... 2.75 Doz 
36.00 Stainless Gravy Ladles ...................... 5.40 Doz 
2.50 Stainless 6 Oz. Tureen Ladles . 1.25 ea 
29.00 72” x 30” Folding Tables 18.95 ea. 
25.00 Heavy Aluminum Sauce Pan Set 14.75 set 
9.95 Aluminum Folding Web Chairs 4.95 ea. 
35.00 Stainless Steel Utility Cart . 25.50 ea. 
962.00 S.S. Refrigerator, 40 cu. ft. .. 565.00 ea. 
450.00 Bake Ovens, 4 Deck, safety pilot 295.00 ea. 
495.00 Gravity Feed Slicing Machine ... 315.00 ea. 
495.00 Gravity Feed Slicers, used ...... 175.00 ea. 








272 QUART PITCHERS 


Unbreakable, Our price 
Seamless, Boilable, 00 
Polyethylene 5 

Ass‘t Colors 

$1.75 Comp. Value Doz 








———— 
3 QUART MELMAC 
FOOTED TUREENS 


For family Our price 

style serving: 

Soup, Vegetables, $ 00 

Spaghetti, Ice, etc. - 

$3.50 Comp. Value oz 
HEAVY DUTY 
8 oz. C MUles 
No Saucer 
Needed 
Perfect 





for Camps 
In Pink, Chartreuse 20 
Black, Burgundy or $ Doz 
Emerald 

In Tengerine, Beige, $480 
Turquoise, Yellow, Doz 
Green or Coral 





MORE VALUE 


Designed for Safety First! 
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bfandaid biae/ PRODUCTS MFG. CO. 


Factory: Dept. C, 2836 S. 16th Street, Milwaukee 15, Wisconsin 














ACA Sections Report 


Current Activities 


Region Il 
New officers of Region II are: 
Chairman, Paul Frisbie, Eastern 


Pennsylvania Section; vice-chairman, 
Robert Watkins, Western Pennsyl- 
vania Section; secretary - treasurer, 
Frances Plummer, Upstate New York 
Section. 


Region II’s next regional conven- 
tion will be held March 14-16, 1963, 
at Hotel Traymore, Atlantic City, 
N. J. New Jersey Section will be host, 
and William Douglas is general chair- 
man. 


New York Section’s Seventh An- 
nual Camping Fair will be held April 
28 and 29 at YMCA Camp Sloane, 
Lakeville, Conn. Exciting plans have 
been made for fun, fellowship and 
new ideas for program and equip- 
ment. Featured will be practical dem- 
onstrations of food, crafts, waterfront 
activities, health, safety and sanitation 
equipment, and outpost camping. 


Region Ill 

Michigan Section’s Spring Training 
Weekend takes place on April 28-30 
at Camp Ohiyesa, Holly, Mich. Plan- 
ned are workshops for ACA Camp- 
craft courses, riflery, archery, arts and 
crafts, nature, canoeing, horseback 
riding and tripping. 


Region V 

The April meeting of Chicago Sec- 
tion is to be held in conjunction with 
the Homecoming activities at George 
Williams College. The weekend sem- 
inar, under leadership of Dr. L. B. 
Sharp, professor of outdoor education 
at Southern Illinois University, Miss 
Catherine Hammett, leadership train- 
ing specialist with the Girl Scouts of 
America, and T. R. Alexander, camp 
executive of the Pittsburgh YMCA, 
will work on problems facing camps 
and ways in which camping must go 
in the next decade. 


Wisconsin Section’s Spring Institute, 
April 28-30 at George Williams Col- 
lege Camp, will have as featured 
speaker at the opening session the 
Governor of Wisconsin. Friday eve- 
ning, Dr. Robert Switzer, Director of 
Children’s Services, Menninger Clinic, 
will speak on needs of children. Also 
featured is a general session on 
“Camping for the Handicapped,” led 
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panel on “The 
Physically Handicapped Child in a 
Normal Camp” at Region I Conven- 
tion are, left to right, William Car- 
michael, headmaster of Industrial 
School for Crippled Children, Mrs. 
Robert Burkhardt, parent, Kenneth 
Webb, director of Wilderness Camps, 
Waldo Stone, School Camp, Grace 
Mitchell, Green Acres Day Camp, 
and Dr. Arthur Miller, chairman of 
Department of Health, Physical Edu- 
cation and Recreation, Boston Uni- 
versity, and moderator. of the panel. 


Participating in a 


by experts in the field, and a wide 
variety of workshops. 


Members of Iowa Section have 
each year the outstanding opportunity 
for training in the field of recreation 
through the Hawkeye Recreatory. 
This is a cooperative venture and is 
open to all who would like to im- 
prove their abilities for leadership 
and develop new skills in social rec- 
reation, music, folk dancing, creative 
crafts, arts, etc. This year it is being 
held April 9-15 at Camp Wesley 
Woods, Indianola, Iowa. 


Region VI 

1961 officers of Colorado Section 
are: president Harold M. Gilmore, 
vice president Audrey House, secre- 
tary Minnie Belle Shennan, and treas- 
urer John Cheley. 


Region VII 

The Pacific Camping Federation at 
its annual meeting at Asilomar enjoy- 
ed a pictorial presentation of the 
“State of the Region,” selected from 
the National Convention at San Fran- 
cisco and Section visits by Scotty 
Washburn. This was followed by a 
talk on “The Future of Our Region” 
by James Flanders, the Region’s 1961- 
62 chairman. 


A 1961 Directory of Camps located 
in Washington state has been publish- 
ed by the Western Washington Sec- 
tion. Included are the names of all 
known camps in the state, with those 
which have met ACA standards ap- 
propriately marked. 


CAMPING MAGAZINE 














SOLVES YOUR CAMP’S GARBAGE PROBLEMS ! 
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THERMOGRATOR 


consumes up to 25 bushels per day 
of garbage and other refuse. 





Says Mr. Gerald Barber, Executive Director 
cf Boy Scout Council and of Camp Chique-“. — 
tan, Lancaster Boy Scout Camp, “Our camp 
serves 200 boys at a time. The Thermogra- '~ 
tor is more than adequate for disposing of ° 


every bit of combustible refuse. It L- 
works like a charm .. . is safe and...) “ 
easy to operate .. . economical, A 


too. Best of all, it leaves 
only a thimble of ash from | 
a bushel of refuse.’ 


BURNS 


3 
The “business end” ») ANYTHING 
of the Thermogrator 2 COMBUSTIBLE! 
in which refuse ~ WET GARBAGE 


RUBBER @ LEATHER 
woop 
PLASTICS @ BONES 
WAXED CARTONS 


is easily dumped. 





PAPER 
For complete information, write: 
ETAL 
HAPES 527 West Roseville Road 


Lancaster, Pa. 


























The STEPHENSON 
MINUTEMAN RESUSCITATOR 


‘fe three wayS 


FE 


: 


' 


saves | 


but requires 


tachment, it will 


taneously. 





—50% nitrogen from the air. 


SEND COUPON FOR FULL INFORMATION » = CORPORATION, Red Bank, New Jersey 


[_] Please send Minuteman Folder B-3 
[_] Please send free bulletin “Breath of Life” 
[] Please arrange for demonstration 





This ingeniously compact instrument, 
weighing under 30 lbs.* with tank, 
combines the function of three units 
in one. As a Resuscitator it actually 
breathes for the patient who is un- 
able to do so. As an Inhalator it is 
used where the patient can breathe 
more oxygen. As an 
Aspirator it clears the air passages 
of mucus, froth, blood or other ob- 
struction. With an extra Midget at- 
resuscitate two 
patients and aspirate a third simul- 
Pressures adjustable from 
Adult to Infant with manual over- 
ride when needed and with mixtures 
from 100% oxygen to 50% oxygen 
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U.S.A, TITLE 
in Canada—Wilson & Cousins, Toronto STREET 
*That’s all it weighs, with D cylinder CITY STATE 
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THE ANSWER TO YOUR 





2%" THICK 







~ 


~ Lots of 50 - $14.50 


POLYETHER FOAM Covered With 
WATERPROOF Plasticized ticking. 


1. No more bed wetting—-Non Allergic. 
2. Ends storage problems——-Rodenmt, Pestproot 
unaffected by heat or cold. 


* * 


. Greater Comfort, Tuftless, will not lump or 
lose its shape. Thickness 24% inches. 
Saves you 





+ 


. Outlasts ordinary mattress 5 to | 
money in the long run. 


SANCO EQUIPMENT CO. 
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Treat Your Campers 
To a Trip 


In the Mountains 


Travel light using APPALA- 
CHIAN MT. CLUB HUTS 
on Mt. Washington, the Presi- 
dential and Franconia ranges. 


Hut Season mid June to mid September 


Over 60 boys and girls camps use our 
facilities every summer. Special discounts 
to camps. 


Write for folder. George Hamilton, Mgr. 


Pinkham Notch Camp 


(Open Year ’round) 
Gorham, N. H. 
Telephone HOmestead 6-3994 















e Latest Project Ideas 
e Complete Supplies, Kits 
e Top Quality and Value 
e Fast, Complete Delivery 


Now you can order all craft supplies by mail 
from one dependable source. LARSON’s, fa- 
mous for LEATHERCRAFT for 25 years, 
now offers inexpensive kits and supplies for 
ALL POPULAR HAN DCRAFTS—LEATHER, 
METAL, MOSAICS, PLASTER MOLDS, 
READY-TO-ASSEMBLE WOOD PROJECTS, 
PAINT-BY-NUMBER, DENNISON MATE- 
RLALS, CLAYS, ETC. Many projects without 
tools or experience. Hundreds less than $1.00. 
Same-day shipment. Top quality guaranteed. 
Write today for your valuable reference cata- 
logs. Up-to-the-minute value price lists in- 
cluded. 


J. C. LARSON CO., INC. 
Dept. 1119 820 S. Tripp Chicago 24, iil. 








SCENES OF YOUR CAMP ON 


ARTVUE 
POST CARDS 


Equal to and more effective than word-of- 
mouth advertising when mailed by your 
Campers to their friends and _ relatives. 


PROFIT! 


FOR PUBLICITY! FOR 
Send for free folder MC 


ARTVUE POST CARD CO. 


225 Fifth Ave New York 10, N Y 








Camping Zaye 





CLASSIFIED SERVICE DEPARTMENT 





CLASSIFIED RATES 


Positions Wanted and Help Wanted 25¢ 
per word. Minimum—$5.00 


All Other Classifications 35¢ per word. 
Minimum—$7.00 

Box Service, if desired, $1.50 per in- 
sertion. 

Bold Face, if desired, $1.00 per line ad- 
ditional. 

Closing Date—10th of month 
preceding date of issue 


Payable in Advance 














Help Wanted 


COUNSELORS 
Group leaders and specialists for private 
coed decentralized and group-centered 
camp in central Massachusetts. Mature 
men and women, over 21, previous ex- 





perience teaching camping or group 
work. Couples without childrei. accept- 
able. Write Box 127. abcd 





DIRECTOR of canoe trip camp (boys 13- 
17) located near Ely, Minn. Period June 
20 to August 24. Single or married. Must 
be experienced and mature with full 
knowledge of highest standards in trip- 
ping, campcraft, health and references to 
Camp Nebagamon, 7114 Washington, St. 
Louis 30, Mo. abcd 








COUNSELORS. Private girls’ camp in New 
Hampshire seeks head of arts and crafts 
department, sailing and tennis counselors. 
Write Box 153. bed 


CAMP ROBIN HOOD (34th Season) 


Situated Center Ossipee, N. H., White 
Mountain area. Openings for sincere, re- 
sponsible staff men for guidance and in- 
struction of campers (boys 7-16) in ath- 
letics, sailing, water skiing, golf, riflery, 
archery, tennis, music, shortwave, nature, 
photography, crafts, dramatics, art, trip- 
ping, all maintained at highest level with 
finest facilities. Salaries amply commen- 
surate with qualifications. Staffing in pro- 
gress NOW. Age 20 plus. Write Andrew N. 
Friedman, 30 Eastchester Road, New Ro- 
chelle, N. Y. abcd 


VERMONT GIRLS’ CAMP 


seeks staff for canoeing, sailing, water ski- 
ing, swimming, archery, golf, athletics, 
tennis, campcraft, arts and crafts, and 
painting. Salary commensurate with ex- 
perience. Write Room 1807, 50 Broadway, 
N. Y. 4. bed 


JAYSON CAMPS, MONTEREY, MASS. 
MEN AND WOMEN: Division Leaders, ten- 
nis, waterfront directors, water skiing, 
small craft, pioneering, riflery, archery, 
pianist (play popular by ear, expert trans- 
posing), phys-ed majors. Write Box 876, 
Greenwich, Conn. bed 


CAMP FOR LITTLE PEOPLE (ages 3-13) 
needs mature counselors, male, female, 
teachers preferred. Nurse, specialties, gen- 
ig Write Jug Hill, P. O. Staatsburg, 

i abcd 

















WAH-KON-DAH in the Missouri Ozarks, 
nationally known coed camp, seeks swim- 
ming, WSI, Red Cross small crafts, trip- 
ping, riflery head, registered nurse, water 
skiing, nature lore, athletics, cabin coun- 
selors, square dancing, dramatics, mature 
unit directors, program specialists, high 
school teacher-coaches for good permanent 
summer connections. Students age limit 
20, or college junior. Give complete back- 
ground in first letter. Write Ben Kessler, 
106 South Hanley Road, St. Louis 5, Mis- 
souri. labcd 











Help Wanted 


RAQUETTE LAKE GIRLS CAMP 
ADIRONDACKS 
Positions for upper class students and 
faculty in tennis, golf, archery, waterfront. 
(WSI), skiing, sailing and tripping. In- 
teresting program and salaries. Brother 
camp across the lake. Write Lee Krinsky, 
966 East 23rd St., Brooklyn 10, N. Y. bed 


WATERFRONT POSITIONS 
Boys’ camp (in Berkshires, Mass.) with ex- 
tensive water activities program has fine 
opening for Red Cross instructors. 15 in- 
structors on staff for swimming, boating, 
canoeing, sailing and skiing. Outstanding 
men desired for these areas of program. 
Transportation allowance. Letters invited 
from other specialists. Joseph Kruger, 377 
Irving Ave., South Orange, N. J. d 


CAMP SOMERSET 
for girls in Maine has openings on staff 
for swimming instructors (ARC) athletics, 
tennis, tripping, canoeing, golf, water ski- 
ing, riding, dramatics, archery. Applicants 
must be 21 years of age with previous 
camp counseling experience. Salary range 
$300 to $575 depending upon experience, 
plus transportation allowance, clothing al- 
lowance etc. 190 campers and 70 staff. 
Write Allen Cramer, 300 Central Park 
West, New York 24, N. Y. labed 


PROGRAM COORDINATOR, 23 plus, Girl 
Scout camp near New York City. Supervi- 
sory experience. 10 weeks. Camp Division, 
133 E. 62nd St., New York 21, N. Y. d 


EXPERIENCED COOK capable of planning 
meals and purchasing food for small pri- 
vate girls’ camp in the Finger Lakes re- 
gion central New York. Modern kitchen. 
Write Box 160. cd 


CAMP LEONARD LEONORE, KENT, CONN. 
needs MEN and WOMEN with camp ex- 
perience who can teach skills, land and 
water sports, various crafts, tripping, cul- 
tural activities, group and activity heads. 
Salaries start at $300.00 plus allowances. 
For an exciting experience at a wonderful 
private camp apply to us at Box 186, 
Lawrence, N. Y. abcd 


UNIT LEADERS, 20-21 plus, Girl Scout 
camp near New York City. Counselor ex- 
perience, program ability. $225-$275 salary. 
uae 4 — 133 E. 62nd St., New York 

= SR + d 


ESTABLISHED, Jewish owned coed camp 
in western North Carolina’s beautiful 
Smokey Mountain Nat’l Park has staff 
openings for the following: college stu- 
dents (over 19), graduates, faculty, division 
heads, waterfront, tripping, dance, music 
(songs and piano), athletics, riflery, arch- 
ery, mature, general, registered nurses, 
riding instructor. Excellent salaries. Must 
have had like experience. Write Box = 





























UNUSUAL OPPORTUNITY for qualified 
couple. Caretaker New Jersey Girl Scout 
camp. Desirable year round housing plus 
—e for some income. Write ~ 





EXPERIENCED GROUP LEADERS 


and specialists for waterfront, athletics, 
pioneering, photography, journalism, 
crafts, dramatics, tennis, music, nature. 
Progressive coed camp. Gulliver, 151-15 
85th Drive, Jamaica 32, N. Y. klabcde 


COUNSELORS: General and _ specialties 
(golf, tennis, crafts, dance, water ski, 
swimming, camping, etc.) Outstanding 
traditional brother-sister camp on 300 
wooded acres in the Berkshires. Clientele 














and staff from all over U. S. Write Box 
126. bed 
Address replies to classified 


ads as follows: Box No............... : 
Camping Magazine, 1114 South 
Avenue, Plainfield, New Jersey. 
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Help Wanted 


SUMMER IN MAINE 
Counselor positions available. Young wo- 
men. Swimming, canoeing, boating, tennis, 
field sports, archery, arts and crafts, dra- 
matics, dancing, music, nursing, camp 
crafts, typing. Applicants must be over 
19 years of age. Previous camp experience 
desirable. Special preference: Red Cross 
instructors. Write J. A. Baer, 2701 Man- 
hattan Ave., Baltimore 15, Md. d 


VERMONT GIRLS’ CAMP 
seeks head of small craft, thoroughly 
qualified. Salary commensurate with ex- 
perience. Write Room 1807, 50 Broadway, 
New York 4, N. Y. d 


CAMP GLENMERE FOR GIRLS. Monterey, 
Mass., Tanglewood area has openings on 
staff for waterfront instructors (ARC), 
canoeing, sailing, tennis, golf, fencing, dra- 
matics, tripping, pioneering and nature. 
Applicants 20 years or older with previous 
camping experience. Write Sonny Winter, 
215 West 92nd St., New York 25, N. Y d 


AGENCY CAMP—Unit directors, waterfront 
personnel, counselors, male and female. 
Camps Indiana and Wisconsin. Oppor- 
tunity to work with youngsters from vary- 
ing backgrounds. Qualified supervision to 
help you. A real learning experience. 
Chicago Boys’ Clubs, 2950 W. 25th St., 
Chicago 23, Ill. d 


COUNSELORS. Sailing, tennis, athletics, 
pioneering. Small coed camp. Boothbay, 
Maine. Lester Rhoads, 251-18 6lst Ave., 
Little Neck 62, N. Y. d 


ASSISTANT HEAD COUNSELOR 
WATERFRONT DIRECTOR 
Desire women at least 25 years of age 
plus with extensive camping and water- 
front experience, capable assuming respon- 
sibility as assistant head counselor in 
charge of all waterfront activities. Must 
have previous supervisory experience as 
well as knowledge and skills in all phases 
of waterfront activity including sailing, 
canoeing, swimming instruction, synchro- 
nized swimming, water skiing, to super- 
vise a staff of twenty eight waterfront 
counselors. Write fully giving complete 
background. Box 123. labcd 


CAMP DIRECTOR—small Girl Scout camp 
near Kansas City. June 8—July 23. Broad 
program for younger girls. Must be 25 
years old. Experience preferred. Write ar 
163. 


























DIRECTOR with money to invest. Well es- 
tablished Wisconsin private boys’ camp. 
Should have winter address in Chicago 
area. Write Box 164. d 


NURSES, 21 plus, registered in New York 
State, R.N. Girl Scout Camp near New 
York City. 4 or 8 weeks. $250 or $500 
minimum salary. Camp Division, 133 E. 
62nd St., New York 21, N. Y. d 


ESTABLISHED Maine Boys’ camp with top 
facilities seeks counselors with professional 
interest in children. Athletics director, 
drama, golf, nature, photography, sailing, 
swimming, tennis, water skiing. General, 
secretary. Write Director, 21 Ria Drive, 
White Plains, N. Y. d 











OPENINGS available at New England boys’ 
camp for men to head crafts and dra- 
matics departments, also maintenance. 
Openings also available to general staff 
with ability in wrestling, boxing, tennis, 
tripping, nature. No one younger than col- 
+ sophomores considered. Write — 


Camps for Sale 








CHILDREN’S CAMP, Riverside County, 
Calif. Permanent accommodations for 60 
children. Heated and filtered 60’ x 22’ 
pool. Dining and entertainment lodge can 
accommodate 200 people. Stables for 
horses. All this on 14 acres of land close 
to Palm Springs, Calif. For further in- 
formation write to Lionel Lieberman, 5900 
Van Nuys Blvd., Van Nuys, Calif. tf 


CAMP, New York, equipped for 100 day or 
40 overnight campers; large pool; ballfield: 
sacrifice. Write Box 166. d 


I HAVE realistically priced camps for sale 
in Mich., Wisc. and Minn. Boys, girls and 
coed. Call collect or write for details. 
Strict confidence. Contact A. J. Ditzik, 
Tyler Realty & Inv. Co., 4760 Grand River, 
Detroit 8, Mich., TY 17-0333. Call collect. 
def 


WELL ESTABLISHED, well equipped boys’ 
Summer camp for sale. Sleeping quarters 
capacity 204 people. Can accommodate 150 
campers and 54 staff. Standard land, water 
activities and one of the finest canoe 
tripping programs on the North American 
continent. Approximately 40 miles from 
Huntsville, Ontario, Canada. 175 miles 
northeast of Toronto. For further par- 
ticulars, write Box 161. d 


1,200 CAMPS & SITES — $15,000 & UP 
One of the largest and most reputable 
school and camp realtors in the United 
States. Established 35 years. Exclusively 
selling camps, day and boarding schools. 
Appraisals for all purposes. Write for list 
of attractive offerings, specify locations 
preferred, to Mr. M. Otto Berg. 
NATIONAL BUREAU OF 
PRIVATE SCHOOLS 
551 5th Avenue, N. Y. C. 17 MU 2-8840 


NORTHERN MINNESOTA camp for sale. 
Lake. Attractive wooded areas. Excellent 
buildings. Suitable for camp or rescrt. 
Write Pillsbury Citizens Service, 320 16th 
Ave. South, Minneapolis 4, Minnesota. bcd 


PRIVATE LAKE—255 acres rolling wood- 
land, completely surrounding 100 acre 
lake, sand beaches, near 3 scenic rivers, 
in “Manistee National Forest.” Several 
buildings of unusual quality. All facilities. 
Herbert Fleming, Fountain, Mich. bed 


CAPACITY 75, moderate fee, near New 
York, lake, filtered pool, modern facilities, 
year-round colonial home. Owners retirine. 
Write Box 159. cde 


PENNSYLVANIA POCONOS. Well establish- 
ed, beautifully located camp. 100 boys. Box 
8825, Philadelphia 17, Penna. ME 5-1682. d 


MOUNTAIN CAMP 
Eighty acres overlooking the beautiful 
Ossipee Valley, N. H. Well constructed 
camp buildings, previously part of million- 
aire’s summer estate. Also available, ten 
acres with 650’ lake frontage at bottom 
of mountain. Will sacrifice to deserving 
organization or dedicated camp man. 
Write Box 158. c 


Camps Wanted to Sell 


CAMP SALES SPECIALIST 
If your camp,is in Mich., Wisc., Minn., 
or Ill. and you have considered selling, 
please call COLLECT or write. I will make 
an appointment to see you, make a realis- 
tic evaluation of your camp, and discuss 
with you the possible sale in strict con- 
fidence. Call collect TY. 7-0333 or write 
A. J. Ditzik, Tyler Realty & Investment 
Co.. 4760 Grand River, Detroit 8, Mich. tf 
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Positions Wanted 





COOK (camp), 20 years’ experience, 
schools, hospital, camps, hotel. Write er 
65. 








EXPERIENCED camp director seeks direc- 
torship with purchasing possibilities or 
year round camping position. Have camper 
list above average income community, 
staff following, own program equipment. 
Write Box 162. ; d 
HEAD COUNSELOR POSITION 
wanted by college graduate, law student, 
25, 10 years’ experience in agency and 
pr.vate camps. Arnold Epstein, 36 Aldburn 
Road, Toronto, Ontario. c 








Services 





BLANKETS 
RENTALS, SALES & SERVICE 
Finest qualities, direct mill sales or rental 
plan, complete follow-up service. 
BLANKET REPROCESSING, INC. 
122 Nagel St. St. Marys, Ohio 
abcdef 





Dress up your camp with 
AVENARIUS 


CARBOLINEUM 


Beautifies and Preserves Wood 


STAIN — Beautiful 
rustic brown 

PRESERVER—Doubles 
and triples the lif 
of wood 
TERMITE STOPPER — 
Saves valuable struc-Iq 
tures 


Apply anywhere — spray, brush or quick dip 


CARBOLINEUM WOOD PRESERVING CO. 
Dept. C, Milwaukee 9, Wisconsin 
















Your Camp Catalog is your 
first salesman 


cae 


First impressions are important. Your 
first contact with parents and pros- 
pective campers is often your cata- 
log. So you should have the best cata- 
log possible. Your catalog will be 
given professional, creative and indi- 
vidual attention, if you have it de- 
signed by the staff of Camping Maga- 
zine. A unique service from uniquely 
qualified people. Write for details. 


GALLOWAY PUBLISHING COMPANY 
1114 SOUTH AVENUE, PLAINFIELD, N. J. 
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Registrations for the "Camping Friendship Round the World” cruise and tour are 
coming in nicely. With five months still to go, 16 cruise members have 
already signed up and chosen their cabin accommodations. They are: 















Mrs. Lucille Chapman, St. Louis, Mo.; Miss Emily Welch, Alexandria, Va.; 
Mr. & Mrs. Howard Hoople and Mr. &Mrs. Sidney M. Cowles, Lynnfield Center, Mass.; 
Mr. &Mrs. JimA. Egan, Muskogee, Okla.; Mr. & Mrs. George F. Fischbach, Lake Wales, 
Fla.; Mrs. Gwen H. Griffin, Glencoe, I11.; Mr. &Mrs. Harry M.' Friedman, Cleveland, 
Ohio; Miss Margaret Tingle, Birmingham, Ala.; Mr. & Mrs. Howard Galloway, 
Plainfield, N. J. 










Incidentally, the Hooples (Camp Medomak in Maine) recruited the Cowleses for the 
cruise. While not actively in camping, the Cowleses have been good friends 
of the Hooples for many years. We are glad to welcome them aboard. Anyone 
else interested in making up a small group of friends is welcome to do so. 
One pointer: whether you plan to go as an individual or with friends, make 
your reservations soon. Space available to our group is limited, and the 
most desirable cabins are sure to be chosen first. 






































Mary Galloway has an idea for you. She has begun a travel reading program, which 
is proving fascinating. Try your local library for "Travel Guide to the 
Far East” by Robert Caldwell, "All the Best in Italy” by Sidney Clark, 
and "Return to Japan” by Elizabeth Grey Vining. And if you have any questions 
of any kind regarding the cruise and tour, just write Mary or Howard Galloway, 
at Camping Magazine. 


Wondering what you'd do with your summer cruise clothes when we get to Europe? 
It's easy, say Gloria and Mack Carpenter, co-sponsors of the Camping Cruise. 
Clothing can be shipped home from any city in Europe or mailed on the ship 
direct to the U. 5S. Last year (the Carpenters sponsored a round-the-world 
cruise for another group in 1960) most of the group mailed their excess baggage 
from Naples. 


Would you like detailed descriptive material to help you make the decision to be 
a part of this wonderful once-in-a-lifetime cruise-group? Ask us for the 
cruise and tour itinerary, details on the marvelous facilities of the S.5. 
Orcades (pictured above), color brochures on Hawaii, the Phillipines, Japan, 
Australia, Italy, France, or England. Or a deck plan of the ship, to help you 
see the exact position of the cabin of your choice. 
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EQUIPMENT * SERVICES ° 


_ West Coast Netting, Inc., is offer- 
»ing a free catalog describing ‘their 
“line of rubberized sport nets. The 
| process used to impregnate these nets 

_ with a special neoprene rubber is said 
» to seal them against sun and weather. 
Scie 601 on coupon. 


4g Jet Chef, a new black-one-side foil, 

‘is being introduced by B. F. Glad- 
rE F ding &'Co. The black surface, which 
4 applies the principle that a black sur- 
7 ‘face absorbs infrared cooking rays 
| while a shiny surface reflects them, 
80 increases the heat around and 

» within the food it wraps that cook- 
© ing time is cut approximately in half. 
' The foil is reusable and can be used 
-in the oven, under the broiler, and 
over outdoor barbecue -grill or coals. 

- For information circle 602 on coupon. 


} The Sanco polyether foam camp 

" Mattress is constructed with _plasti- 
» cized ticking. This is said to be stain- 
_ proof, mildewproof, odorless, and to 
' solve problems from bed-wetting. Un- 
" affected by heat or cold and rodent 
© oro0f, the mattresses can be stored 
| tight on the bunks. Write for folder; 

3 _ circle 603 on coupon. 


' With a Venti-Breather on hand, 
poral resuscitation can be _ instantly 
» available in case of drowning, shock 
or other forms of normal breathing 
Searalysis. The Venti-Breather’s flexi- 
| ble face mask which fits adults and 
7 children serves aS an air-tight seal 
| Over mouth and nose. The advantages 
; E of mouth-to-mouth resuscitation are 
'Tetained, but there is no_ personal 
contact since oxygen is transmitited 
to the victim by breathing into the 
mouthpiece. Circle 604 on coupon. 


A new booklet, “20 Cost-Cutting 
Ideas for Serving Different Soups,” 
has been developed by the Institu- 
tional Division of Campbell Soup 
Company. It contains a complete 
guide of appropriate garnishes for 
each soup. Among suggestions for 


Circle numbers for more information 


READERS 
SERVICE 
| COUPON 


CAMPING MAGAZINE 


SUPPLIES 


creating tasty soups in quantity by 
using the 50-ounce size can as a basis 
are recipes for curried chicken soup, 
tomato beef noodle soup and yankee 
bean soup. Send for your copy of 
this booklet. Circie 605 on coupon. 


For individuals and groups respon- 
sible for camp waterfront facilities, 
Standard Steel Products Mfg. Co. has 
prepared a new 12-page illustrated 
brochure. Included is information on 
pier styles, accessory equipment, and 
suggestions for waterfront facility de- 


sign. Standard Steel has also an- 
nounced a long-term financing pro- 
gram with free engineering-planning 
consultation services for those inter- 
ested in waterfront development pro- 
grams. Circle 606 on coupon. 


Universal Industries is now offer- 
ing a floor model mixer for all your 
kitchen and baking needs. This mix- 
er, Model MF Univex Food Mixer, 
engineered to handle light or heavy 
batches, is reported to whip 17 
pounds of potatoes in two to three 
minutes, and to mix 24 pounds of 
bread, cake or pizza dough in seven 
minutes. For details circle 607 on 
coupon. 


Handweavers will find the free 
catalog offered by Lilly Mills con- 


on products mentioned above 


611 


612 


613 


tains full descriptions of their looms 
and weaving materials. On the Inkle 
Loom, which can be used by begin- 
ners as well as experts, belts, garters, 
braids, and other narrow fabrics can 
be woven in a variety of patterns. 
Circle 608 on coupon. 


Among the new features available 
on all 1961 Roof Variable Pitch 
Mowers as standard or optional 
equipment are _ swivel-glide wheels 
with 30 inch shield unit. These fea- 
tures are said to provide greater ma- 
neuverability as well as faster mow- 
ing. For free literature circle 609 on 
coupon. 


Hoosier Tarpaulin & Canvas Goods 
Co. free catalog contains prices and 
descriptions of their complete line of 
tents. These include models for per- 
manent camp use and models spe- 
cially designed for out-of-camp trips. 
Circle 610 on coupon. 


For information on the latest in 
time-saving, labor-aiding equipment 
for your camp, write for a copy of 
The Don News, available from Ed- 
ward Don & Co. Circle 611 on cou- 
pon. 


For a shelter that needs no founda- 
tion and can be quickly erected, write 
for brochure describing the Kwik- 
Bilt packaged shelter. Circle 612 on 
coupon. 


For camp display, Ivy Corporation 
has prepared colored posters describ- 
ing poison ivy, poison oak and su- 
mac. To receive information on how 
to obtain your posters, circle 613 on 
coupon. 


For your out-of-camp trips, it is 
possible to order “Trail Units,” the 
fully prepackaged menus developed 
by Chuck Wagon Foods. Individual 
units are also available. Send for 
catalog; circle 614 on coupon. 


Where conventional sanitation sys- 
tems are uneconomical, Monogram 
Precision Industries’ stainless steel 
toilets with warp-proof seats have 
been designed for low cost, easy in- 
stallation. Write for catalog. Circle 
615 on coupon. 


Print name and address clearly, 
clip coupon and mail 


CAMPING 
MAGAZINE 


DEPT. 460 
1114 SOUTH AVE. 
PLAINFIELD, N. J. 
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everything for your 


Wi 


from one ¥ resource! 


Since 1883 OCEAN POOL ha 
been first c 


fortran? « nn 
Waiel wits uUDD t 


hoice for a 


Send today, on camp 
stationery, for big, colorful 
FREE CATALOG No. E 


OCEAN POOL SUPPLY CO. 


155 W. 23rd St., New York 11, N. Y. 




















FREE POSTERS 


2-Color, 11x14”, Describing 


POISON IVY 


POISON OAK & SUMAC 
For Camp & Classroom Display 


Also miniatures for distribution to campers 
and pupils. Specify number of posters and 
miniatures needed. Write: 


IVY CORPORATION 
Montclair, N. J. 

















Camp Kinnahwee School 
of 
Horsemanship 
A course designed for Camp Riding 


Instructors. Teaching methods for groups 
stressed. 


June 18 to 25, 1961 
Hollister, Wis. 
Write 


Director — Catherine Thompson 


594 Grove St. Glencoe, Ill. 
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AFTER TAPS 


. . . the time when directors, leaders, and 
counselors recall the successes and failures 
of the day, plan to make tomorrow a better 
day, and think about the opportunities 
— seized and missed — of this wonderful 
thing called camping. 


Just A Beginning 


By Edward W. Remington 


RE YOU CHEATING your 

campers? You have good shel- 
ters, food, recreation and _ spiritual 
programs; with perhaps other things 
added such as a “nature house,” and 
a spot for “over-nights.”” Your camp- 
skills, a tan, 


ers acquire certain 
broader experience in community 
living — all of which are excellent. 


But is there something more needed? 
Is this just a beginning? 

There is an entire lifetime ahead 
of our young campers to enjoy na- 
ture, in the form of family camping. 
Preparing the older campers to take 
their place in the family camping so- 
ciety is a vital part of any camp pro- 
gram that is alert and purposeful in 
fulfilling the needs of its campers. 
Parts of many programs now in 
common practice apply to family 
camping, such as first aid, over-night 
camping and cook outs. These are 
good steps but much more can and 
should be done. 

Family camping is a vital form of 
recreation that is exploding all over 
America today. Such camping can 
strengthen family ties. Civil Defense 
requirements and preparations are far 
behind actual needs. Families with 
good camping equipment and the 
proper experience are a major ad- 
junct to our national defense. Most 
important of all-is a need of man to 
commune with nature for a breath- 
ing period from the modern day 
pressures. 

How well prepared are your 
campers? Are they going to look 
back on their weeks spent in your 
camp with a warm feeling of grati- 
tude and respect for opening the vis- 
tas of enjoyment of family camping 
or as a period or series of periods 
spent in a “T” shirt with a camp 
name on it? What program activities 
can prepare campers for a lifetime 
of family camping? 

Continuation and actual enlarge- 


ment of many current programs 
such as first aid, nature study, cook- 
outs is a good springboard. In addi- 
tion the following may well be add- 
ed: 

Selection of foods for balanced 
meals for family camping and with 
careful in-the-field study, special at- 
tention given to nature foods for sur- 
vival. 

Cooking for a party of three or 
more on fireplaces, open fires, and 
compact stoves. 

Selection and use of good as well 
as necessary camping equipment. 

Care, storage and auto packing of 
equipment. 

Map reading — road and topo- 
graphic. 

Selection of camp site on different 
types of terrain. 

Camp organization, layout, chore 
allocation etc. 

Camp sanitation and health. 

Preparation for inclement weather 
— survival shelter storage, protec- 
tion, how to keep occupied, etc. 


Girls — child care while travel- 
ing, in camp, etc. 

Boys — Road and camp repairs, 
preparation. 


With training along these lines in- 
dividual camping would receive a 
tremendous and much needed boost 
in the right direction. Such strength- 
ening of family camping would not 
work to weaken organized camps but 
would tend to build them. Parents 
with such training would perhaps be 
more prone to send their children to 
camp. The hordes of unprepared city 
people choking the countryside im 
times of natural or man-made dis- 
asters could be efficiently aided by 
their fellow citizens who have had 
such preparation for life. Let us not 
cheat our youngsters out of the bene- 
fits and fun of spending their adult 
lifetime in enjoying God’s nature. 
Let’s prepare them for it while they 
are in camp. 


APRIL 196! 
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A Good Camp Is Always Better 


with Good Insurance Coverage 











Now Offering Two Plans 


MASTER FIVE 


(The Original “Nickel-A-Day”) 
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Camp Directors and 
Youth Leaders Throughout 


the Country are Satisfied 
Users of this Coverage 
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FP OW Nit. 
| MASTER SEVEN =| n 
(7¢ per Day - per Person) Prompt Claim Service 
* 


NEW - BROADER 
PROTECTION 


SERVING 4-H & FFA 
THROUGHOUT THE COUNTRY 
































“7 Available NOW to all types of Organizational and Private Camps 
77 
e | 
} Before You BUY A : | F 
: | Be Sure MERICAN INCOME LIFE INSURANCE GOMPANY ACA 
' to See SPECIAL RISK DIVISION MEMBER 
u | Our Plans! 1927 N. MERIDIAN ST. — INDIANAPOLIS, IND. 
yf 
)- : oD 
G the Bir » 
| CA For the Bird, 
° “SS i O Ss 
a e 
‘ 3 <a WE DIDN’T PLAN IT THAT WAY BUT 
- yf} c - NEW USES OF PYRO-LACE 
ot yf Pigs ARE BEING DISCOVERED EVERY DAY 
AD ill 

S, : a hat Keep the members of your camp as happy as this 

\ ee. a little nest builder by having a supply of Pyro-lace 
s . a and instruction books on hand for your summer 
. xz crafts. 
- Boys and Girls of all ages enjoy making attrac- 
ot : (Ee tive and useful items with Pyro-lace that are 
OT evn often the only tangible mementos of their 
: wioy happy time at summer camp. 

Making... .. 

} 
: | A full line of Pyrotex 
ee products, accessories and 
S- | 8 instruction books are avail- 
Ny | able at your Craft Jobber. 




















Pyro-lace comes in 100 yard 





id se LANYARDS 
ot | a 







It La 
c. 3 poor a . ae World’s Largest Producer of Plastic Laces 
y A Ree PYROTEX COMPANY, INC. 








spools, or convenient hanks and 
a large assortment of colors. 
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We're starting next year’s 
rifle team now! 


This is the moment they’ve been waiting for— 
their first chance to fire a real rifle. And sure 
as shooting, they’ll be back next year. Once 
boys or girls taste the thrill of riflery, they 
want more. 

It’s an ideal group activity, because every 
kid, regardless of physical size or age, can com- 
pete. It solves the “‘wallflower’”’ problem—even 
non-athletic youngsters are excited by riflery. 
And supervised target shooting is one of the 
safest outdoor sports— proved by statistics. 


Remington ‘‘Matchmaster’’ 
Model 513T 
22 caliber target rifle 


Remington ‘‘Scoremaster’’ 
Model 511 


SACRED HEART SEMINARY one State 
COLLEGE LIBRARY 


You can start a modest riflery program for 
surprisingly little outlay. A few Remington 
Model 513T ‘‘Matchmaster’”’ or Model 511 
‘“‘Scoremaster’’ rifles, targets, ammunition and 
a safe backstop—and you’re all set. 


Remington has free literature to help you get 
started. Just clip and mail the coupon below. 


Remington TP 


**Matchmaster’’ and ‘‘Scoremaster’’ are Reg. U.S. Pat. Off. 
by Remington Arms Company, Inc., Bridgeport 2, Conn. 


Rifle Promotion Section, Dept. C 
Remington Arms Company, Inc., 
Bridgeport 2, Conn. 
Please send free literature giving full informa- 


tion about what is needed to get a riflery 
program under way. 


Name 





Address. 





ee ee ree EE 





asta ieaeaiiaaliniicaiiindiil 








